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Car nee at Chicago Show Tops 1930; 
Leaders Encouraged by Pu blic Interest 





N.A.D.A. Hails 4,000, 000 Sales | 
Forecast, Unified Announcement 


HICAGO, Jan. 27.—Striking an optimistic note in the 
opening address before the fourteenth annual conven- 
tion of the National Automobile Dealers Association, which | 
started at the Palmer House here yesterday, Milan V. Ayres, | 
economist, predicted that there would be sold in the United 
States alone during 1931 about four million cars. 


LITCHFIELD DECLARES | Satis! Association of Finance 
RECENT TIRE PRICE 
CUTS UNJUSTIFIED 


sales records of the past thirty | 
Akron, O., Jan, 27.—P. W. Litch- 


years, during which period he 

showed that the industry, with the 

; exception of the four years between 

| 1914-1918, has moved in a three- 

year cycle, with the first two years 

of each phase showing constantly 
field, president of the Goodyear 
Tire and Rubber Company, believes 
that the decline in tire prices since | 
October, 1929, beyond the fact of 
lower priced rubber and cotton, has 
been due, basically, to an excess of 

. factory capacity. 
He points out that the tire indus- 


_ (Continued on Page 11) 
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FEDERAL TRUCK HEADS 
SEE HEAVY DEMAND FOR 
CONSTRUCTION MODELS 


Chicago, Jan. 27.—The 
Truck Company heid its | 
Chicago show distributor meeting 
today, finishing with a banquet at 
the Stevens at 6.30. 

Martin Pulcher, president and 
Henry Krobn, vice-president § in 
charge of sales conducted the after- 
noon meeting at which between fifty 
and seventy-five distributors were 


(Continued on _Page 2) 


M. K.A. Sees Upturn Ahead 


Federal | 


a 


SLOAN SAYS OUTLOOK GOOD; 


— MOOD OF PUBLIC CHEERFUL 


Head of General Motors Bases Statement on Reports 
of Sales, Prospects and General Interest; 
Reeves Optimistic { 


HICAGO, Jan. 27.—As the thirty-first annual Chicago 
national automobile show entered its fourth day at the 
Coliseum Tuesday, reports continued to indicate that actual 
sales would surpass the records made last year. Thus far 
attendance is running about even and sales ahead for the 
same number of days at the 1 19% 30 show. i 


N ASH URGES DEALERS 10 issued figures in the industry ers 
| QUIT ‘SELLING AMERICA 
SHORT’ AND SELL CARS 


acts, which are also to be gleaned 
Chicago, Jan. 27.—By way of cel- 


in the course of a trip about the 
'ebrating his 67th birthday, Charles 


> 


exhibits and hotel headquarters of 
various manufacturers. 

The statements were made by 
Alfred P. Sloan, Jr., president of 
the General Motors; Alfred Reeves, 
general manager of the National 


Parts Manufacturers; 


Automobile Chamber of 
Miles, manager 


and 8. &’ i es 


|W. Nash; president of Nash Motors: 


SEY. for 
« eRodt aetbee- bee threw tet ri 

and 1929, and in 1930 sold only 55,- 
000,000 tires. This over-capacity, ac- 
cording to Mr. Litchfield, naturally | 
caused intense competition for| 
available business and, naturally, | 
lower prices. 

He states that the Goodyear Tire | 


N 


sory industry closed the 


“Wholesale Business Gains 


2W YORK, Jan. 27.—While the automotive parts-acces- 


year with a volume of business 


and Rubber Company believed that | less than 1929, in common with the car and truck manufac- 
the last tire price cut was not jus- | turing divisions, an upward trend made its appearance in 


tified by production costs and 
doubted that the reduction would 
stimulate buying, inasmuch as there | 
was no public demand for lower 
priced tires. Mr. Litchfield points | 
out the necessity of meeting price | 
cuts, however, in order to retain! 
business. 


December 


and further improvement can be expected during 


the spring months, according to the Motor and Equipment | 


Association. 

The average of activity for sup- 
pliers of parts, accessories and 
garage equipment to the wholesale 
trade in December ran favorably 


2,000 Auburns Monthly to 


Be Built at Cord Factory 


‘HICAGO, Jan. 27.— Production | 
of an additional 2,000 Auburn 
cars monthly in the Auburn, 
Ind., plant of the company, an- 
nounced today by R. H. Faulkner, 
vice-president of Auburn Automo- 
bile Company. 
This will be in addition to the) 
4,000 a month production of the} 
Auburn Connersville plant, which | 
has a capacity of 225 cars daily, and | 
which will be reached by Febru- | 
ary 10. 
The present plant at Auburn has 
a daily capacity of 50 Cord front- 
drive cars and 85 Auburns, and the 
change-over will in no way affect 
the regular Cord production schedule. 
Materials for the production et) 


(Continued on Page 2) 


WHERE TO GET 
AUTOMOTIVE DAILY 
NEWS DURING 
THE SHOW 


Show issues to the 
trade visitors in Chicago 
are free and may be ob- 
tained from your hotel 
news stand, Space No. 1, 
Gallery, at the show, in 
the press room at the 
show or at your own 
booth or dealer meeting. 


o— 


ahead of December 1929. December 
business of original equipment 
makers also registered an increase 
over November, indicating heavier 
schedules for the next sixty days in 
the car and truck plants. 

| The year’s average of monthly 
{shipments last year as compared 
with 1929, 1928 and 1927 was as 
follows: 

1929 
191 
154 
86 
17% 
183 


1930 
Original equipment ....112 
DOUCHE DENEE cccccccene 133 
| Accessories . 69 
Service equipment ......126 
Comb. avg., all groups. .112 


199 
155 
10% 
144 
184 


150 
135 
112 
155 
146 


The grand index for shipments for | 
}all groups of manufacturer mem- | 
| bers reporting their figures to the | 
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Sparks from the Show Page 2| 
Dealers Are Enthusiastic Over Kan- 
sas City Outlook Page 3 
Editorial: 
Page 4 

Calendar of Coming Events. .Page 4 
Cleveland Dealers Noting Surpris- 
ing Improvement Page 5 


| Engineering News....... ----Page 10) 


'H. McCarthy, 


1928 1927 | 


“The South Perks Up” | 


Company, delivered one of his typi- 
cally forceful and direct messages 
today at the annual Chicago show 
week dealer meeting and lunch- 
eon in the Congress Hotel, 
| Several hundred dealers were on 
|}hand as guests of Harry T. Hol- 
lingshead, president of the Chi- 


|}cago Nash Company, local distrib- 
utor. Others of the factory execu- 
| tives who made talks included E. 
vice-president and 


(Continued on Page 9) 


tional shows. 

“The Chicago Automobile Show 
always draws the largest number of 
individual motorists of any show in 
the country, and this year appears 
to be no exception,” said Mr. Sloan. 
“From reports of sales, prospects 
and general interest, the outlook is 
good. 

“Mr. Sloan is here to view the 
exhibits of General Motors and 
other companies, as well as to ad- 
dress the Chevrolet banquet at the 
Palmer House tomorrow night. He 


(c ontinued on page »% 
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Oakland- Pontiac Dealers | 
In Record Sales Gathering 


YHICAGO, Jan. 27.—The largest 
Oakland-Pontiac dealer conven- 
tion ever held in Chicago took place 
yesterday, when 750 dealers, their 
banker associates and star sales- 
men joined with factory officials in 
| participating in the sales presenta- 
tion program in the afternoon and 
| evening in the Palmer House. 

The afternoon program, starting 

1 o'clock, was devoted to a 
| highly developed business show. At 
|6.30 o'clock in the evening the entire 
|gathering were guests of the Oak- 
land Motor Car Company at a ban- 
quet. 

Under the joint direction of I. J. 
Reuter, president, and W. A. Blees, 
vice-president in charge of sales, the 
day’s meetings sounded the opening 
|gun of the formal selling campaign 
in the Great Lakes area. 


} 


It was! 


the seventh of a series of twenty< 
three similar meetings that are be- 
ing held this winter from coast 
to coast in a comprehensive effort 
to apprise the company’s far-flung 
dealer organization of the plans 
under which Oakland plans for a 
banner year in 1931. 

Acting on the belief that there is 
at hand a very satisfactory market 
for those with a good product, priced 
fairly, provided that more energy 
and attention is applied to the busi- 
ness of selling, ranking officials of 
the company have left their fac- 
tory desks for this nation-wide in- 
tensive field campaign. 

During the three months the 
party will spend on the road, be- 
fore the concluding session is held 


(Continued on Page 11) 
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Every 
Manufacturer 


Should 
Take 


Advantage 
Of This 


During 1931 Automotive 
Daily News offers adver- 
tisers about 500,000 added 
distribution for which no 
charge is made. These dis- 
tributions are made to vari- 
ous groups in the industry 
such as fleet owners, bus 
operators, ete., and also in- 
cludes extra copies supplied 
to those attending various 
engineering and other so- 
ciety meetings. 

The regular ABC circu- 
lation of this publication 
covers factory officials, dis- 
tributors and dealers in 
vehicles and high-grade job- 
bers of shop equipment, 
parts and accessories. 
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TO MEET FEBRUARY 9 


Akron, O., Jan. 27.—The Akron 
Rubber Group will hold its next 
meeting on February 9 at 7.45 p.m., 
at the Firestone Club House. 














2,000 Auburns Monthly to 
Be Built at Cord Factory 


MLEALSEESUPTURN 
IN PARTS INDUSTRY 


(Continued from Page 1) 


in December stood at 
| 69 per cent. of the January, 1925, 
| base index of 100, as compared with 
72 in November, 86 in October and 
52 in December, 1929. 

Reports by divisions of member 
manufacturers’ business in Decem- 
ber follow:— 

Parts -accessory makers selling 
their products to the car and truck 
' makers for original equipment made 
shipments aggregating 64 per cent 
of the January, 1925, base, as com- 
pared with 62 in November, 75 in 
October and 34 in December of the 
preceding vear. 

Shipments to the trade by makers 
|of service parts were 100 per cent. 
|of the January, 1925, base, as com- 
| pared with 127 in November, 140 in 
| October and 132 in December, 1929. 

Accessory shipments to the trade 
in December were 55 per cent. of 
the 1925 base, as compared with 63 
in November, 79 in October and 90 
in December a year ago. 

Service equipment shipments— 
a is, repair shop machinery. and 
tools—-in December were 75 per 
cent. of the 1925 base, as compared 
with 80 in November, 99 in October 
}and 119 in December, 1929. 


association 


(Continued from Page 1) 


the Auburn cars at the Auburn, Ind., 


{ 


plant are now being shipped in, and | 


production will be under by 
March 15, Faulkner said. 

The Auburn official pointed out 
that the unprecedented demand fo1 
the new 1931 Auburns had far ex- 
ceeded the company's expectations 
and that orders to date were run- 
ning ahead of 1929, the company’s 
record year. The Connersville plant 
of the company, he said, is unable 
to meet the requirements and utiliz- 
ing of the plant facilities at Auburn 
has become necessary 

Two hundred and fifty distribu- 
tors and dealers of the Auburn 
Automobile Company met for 
luncheon at the Hotel Stevens. The 
gathering represented the Chicago 
territory, Cook county and the area 
of the Middle West adjacent to this 
city. 

The dealers expresed in no uncer- 
tain terms their optimism as re- 
gards the prospects for 1931. They 
expect to hang up a new Sales rec- 
ord for Auburn. They are enthusi- 
astic over the new line and sales 
reports to date, showing an increase 
of more than 50 per cent. over the 
same general period in 1930. con- 
firm the dealers’ belief that the 
new line is a compelling sales ar- 
gument. 

The luncheon broke up on a note 
of high enthusiasm and expressed 
determination to make 1931 the 
greatest Auburn year in history. 


way 


Chicago Show Events 


Wednesday, Jan. 28. .10.00 a. m.—National Automobile Chamber of Com- 


merce directors’ meeting 
m.—Diamond T Motor Car Company “open 
house” 
m.—Marmon dealer luncheon. Palmer House 
m.—Hupmobile dealer luncheon. . 
m.—Oldsmobile annual dealer dinner, 


10.00 a. 


12.30 p. 
1.00 p. 
6.30 p. 


6.30 p. 
Thursday, Jan.29 ...10.00 a. 


m.—Chevrolet dealer dinner 
m.—Diamond T. Motor Car Company “open 


Stevens 
933 W. Washington Blvd. 
.. Stevens 


Congress 
.Palmer House 


NS 6 :5.6:0'0:66 933 W. Washington Blvd. 


1.00 p. 
6.30 p. 


m.—Hupmobile dealer luncheon... 
m.—Willys-Overland meeting and dinner, 


Stevens 


Palmer House 


Increased Advertising 
Sees 4,000,000 Output 


* . 7 


Vibrates at Eighty 


Chris Sinsabaugh— Detroit Editor 


O kidding, for $100,000 the industry can buy and pigeon- 
hole a patent that, in the opinion of the inventor, 
threatens the future of the car builders. Unless something 
is done to stop this inventor going into production on his 
roller skate there is no telling what will happen. 

All this was brought out by W. M. Baldwin, assistant 
general sales manager of Pierce-Arrow, who read to the 
dealers and distributors at the company’s luncheon a serious 
communication from the inventor, offering to sidetrack his 
brain child if the automobile manufacturers would con- 
tribute to a $100,000 pool to be used in suppressing his form 
of transportation. 

The letter Baldwin read was one similr sent to every 
car manufacturer in the business today. The inventor 
painted in glowing terms the features of his roller skate 
and opined that it would sell so rapidly that the automobile 
industry would be damaged greatly by its competition. He 
thought the car builders and also the tire makers would be 
willing to contribute this insignificant sum to sidetrack the 
skate. 

Pierce-Arrow, however, decided to take a chance, and 


by a unanimous vote the proposition was turned down, 


appropriation for 1931 by 


despite the serious threat. 
os - 

T this same luncheon W. E. Fellows, the new advertis- 

ing manager of Pierce-Arrow, making his first 

appearance before the Western field force of the Buffalo 

concern, and introducing Matthews J. Casey of the Mac- 

Manus Advertising Agency, told of the business courage of 

Vice-President A. J. Chanter in increasing his advertising 
$250,000 over that of 1930. 

As one of the lunchers remarked, Mr. Chanter is far 


(Continued on page 9) 


FEDERAL TRUCK HEADS 
SEE HEAVY DEMAND FOR 
CONSTRUCTION MODELS 


(Continued from Page 1) 


. 


present. Manufacturing, sales, ad- 
| vertising and service plans were the 
| subject of the meeting 
|} Mr. Pulcher told the distributors 
i}that 1931 was a year which would 
| reward hard work and _ intelligent 
| effort. With an abnormally large 
|} amount of outdoor construction 
;} work waiting merely for favorable 
|} weather, there is bound to be a 
| heavy demand for trucks suited to 
j} such work. 

Mr. Krohn urged Federal distri- 
butors to go into the vear 1931 with 
the feeling that opportunity has 
come and to make a steady drive 
for sales from the beginning to the 
end of the year. 

The meeting was enthusiastic and 
the distributors present gave every 
indication of confidence in the suc- 
jcessful development of the 1931 
market. 


DODGE SALES SHOW 
CONTINUED GAINS 


Detroit, Jan, 27.—Dodge Bros., di- 
vision of Chrysler Corporation, has 
added 1,600 men since Christmas, 
bringing the total employment to 
10,231, according to K. T. Keller, 
president. 

Sales in December exceeded No- 
vember by 129 per cent., he said, and 
for the week ended January 3 
showed an increase of 164 per cent. 
over the previous week. For the 
week ended January 10 the increase 
was 219 per cent. and for the week 
ended January 17, 76 per cent. 





CLEVELAND'S ANNUAL 
SHOW UNDER WAY: 
ATTENDANCE TOPS 30 


Cleveland, Jan. 27.—Cleveland’s 
automobile show is in full swing to- 
day, showing early indications of 
stimulating large volume of business 


for car manufacturers and of sur- | 


passing in this respect many initial 
expectations. 

In the first place, the show started 
off Saturday noon with tangible evi- 
dence of widespread popular interest 


by a large attendance from all over | 
northern Ohio and surrounding ter- | 


ritory. Paid admissions Saturday to- 
taled approximately 
was about 1,200 more than on first 
day of last year’s show. Sunday’s 
crowd was estimated at 30,000. 
While this is not a direct selling 
show, some exhibitors began to re- 


port sales on the very first day, and | 


on Sunday dealers had not only put 
many names on their prospect lists, 
but also had a considerable number 
of additional orders actually in hand. 


Exhibitors and salesmen today were | 


in a buoyant mood 
While the fashion show 
its full share of attention, 


receives 
with 


Edna Wallace Hopper as the star at- | 
not | 


traction, feminine visitors did 
neglect to closely scrutinize the new 
models, and expressed their approval 
while the men were measuring new 
values represented. 

On the ground floor of Public 
Hall cars stand out strikingly against 
a background of Dutch windmill 
towers and cutouts of Dutch villages. 


CHEVROLET’S PROGRESS 
DISPLAYED EFFECTIVELY 


27.—The Durst 
1147-1159 West 


Chicago, Ill., Jan. 
Chevrolet Sales, 


Jackson Boulevard, is staging an in- | 


educational exhibit this 


teresting 
as “the Pageant of 


week, known 
Progress.’ 

This display consists of a series 
of Chevrolet coach models for each 
year back to the early 1920's. Each 
car has a placard on it listing its 
mechanical condition, equipment 
and price. 

To the casual] visitor, 
method of driving home the value 
that the automobile dollar today 
brings him could be quite so graphic. 

George W. Durst, 
Chevrolet distributorship, says: “The 
earlier models we have on display 
would be scorned by present-day au- 
tomobile buyers. The visitor to this 
exhibit realizes after he has viewed 
the cars just how much he really is 
getting when he buys a 1931 model.” 


FORD DEALER’S SHOW 
ATTRACTS 5,000 PERSONS 


New Brunswick, N. J., Jan. 27 
More than 5,000 persons attended 
the Ford automobile show in the 
building of W. E. 
Ford dealers here, 
during the week 
tations. 

There were fourteen new passen- 
ger car models on display on the 
first floor, while the commercial 
exhibit occupied the second floor. 
Parts and a cutaway model of a 
truck were also shown on the sec- 
ond floor. 

Holding 
was the 
sold for 
price of 


N. Y. 
LEADING 
New York, 

Bargebuhr of De I 
local Ford dealer, 
ters at Ist Avenue 
is reported leading 
the United States in a national 
contest sponsored by the Ford Mo- 
tor Company. Bargebuhr’s record 
is seventy-five passenger cars sold 
and delivered in the first forty-one 
days of the contest. In the same 
period he delivered thirty-one 
trucks. 


last week. Sales 
exceeded expec- 


the center of interest 
1903 sport phaeton which 
nearly three times the 
the present Ford phaeton. 


FORD SALESMAN 
NATIONAL CONTEST 
Jan, 27.—Larry F. 
isser Motors, Inc., 
with headquar- 
and 95th Street, 


BUS LINE PURCHASED 
Barnesville, O., Jan. 27 (UTPS).— 
Samuel Ridgway of Freeport, O., has 
purchased the portion of the Red 
Star Bus line from Barnesville 
Junction to Dennison. Negotiations 
call for the purchaser to take over 


the operation of the line February | 
the four | 


1. He announces that 
buses now in use and the same 
schedule will be maintained. 


13,000, which | 


no other | 


Mount & Son, | 
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Dealers Are Enthusiastic 


| NEW JORDAN FIRM GRAHAM| 
| DISTRIBUTOR IN MARYLAND | 


Over Kansas City Outlook Baltimore, Md., Jan. 27—A new} 


KANSAS CITY, Mo., Jan. 27.—)| the Butler Motor Company, Graham | 
| Brothers distributor, says both No-| 


The automotive dealers of Kan- 
sas City are entering the new year 
with more enthusiasm than has 
been shown in this field for many 
months. 

While they are not expecting or 
predicting that business will assume | 
the proportions of the gold rush of 
'49, they are finding that the pub- 
lic interest in automobiles is in- 
creasing; that a new confidence is 
apparent on the part of the buying 
public and that the whole atmos- 
| phere is charged with a feeling that 
the upturn in business is here. 

Noel V. Wood of Noel V. Wood, 
Inc., Oakland-Pontiac distributor, 
says, “The improvement since the 
first of December is very decided— 
and encouraging. 

“The new year,” he says, “is 
starting off in good shape with a 
lot of interest in the new lines. 
Used cars have been selling well, | 
with stocks on hand below normal 
for this season.” 

George Duckwork, sales manager 
of the Walsh Motors, Inc., Dodge 
Brother distributor, says sales now 
are 100 per cent. better than De- 
|cember 1. While new models have 
| tended to “pep up” sales, he believes 
that public confidence is returning 
and that the improved sales are a 
reflection of an improved condition 
{in the attitude of the people. De- 
cember had one very pleasing fea- 
ture for Mr. Duckworth—the sale of 
| fifty-six used cars, most of these 
| being in the $500 to $600 class—the 
|class that usually moves slowest. 
Used car stock on hand is reported 
as being very small. 

H. R. Bishop, general manager of 
the Greenlease Motor Company, 
Cadillac-La Sale distributor, says 
that prospects point to 1931 as being 
a “big year for us.” The company 
was one of the few here that had 
|only a slight decrease in sales in 
1930. Mr. Bishop believes sales this 
| year will be 50 per cent. better than 
last “if present inditations can be 
|} taken as a gauge.” 

M. E. Anderson, 


CANADIAN SHOW SEEN 
AS BOON TO BUSINESS 


Montreal, Jan. 27.—The National 
Automobile Show of Canada, which 
closed on Saturday night after a 
| successful week, has decidedly 
fluenced business for the better, 
cording to T. R. Price, 
the exhibition. 

Mr. Price said: 
the show means more than 
business for the car dealers. It is 
an indication of a change in the 
public’s state of mind. People have 
been afraid to spend money, and 
now they are beginning to conquer 
their fear. The money spent on 
new cars this spring will spread 
around through a lot of different 
industries and help in giving busi- 
ness in general the boost that it 
seems to need right now. It seems 
to me that the real interest in new 
cars is a sign that conditions have | 
already begun to ‘pick up.” | 


sales manager of 


head of this| 


better 


O’GARA SELLS OUT 

Sauk Centre, Minn., Jan. 
George O’Gara, an _ automobile 
dealer here for seventeen years, has | 
dispoSeq of his business to W. D 
O’Gara and M. Wernig. The new | 
firm will be known as the O’Gara | 
Motor Company. Mr. O'Gara en-| 
tered business in 1913 with Al G.| 


TURACO”’ 


‘S 
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D. A. STUART & CO., LTD. 
ILLINOIS 


al 
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CHICAGO 


| Used car 


in- | 
ac- | 
president of | 


“The success of | 


vember and December showed a 175 
per cent. increase over the same 
months in 1929, and that January 
sales are excellent. Mr. Anderson is 
very much pleased at prospects and 
is predicting 1931 as a “really big 
year in the automobile industry.” 


being in good shape 

The Reid-Ward Motor Company, 
Packard distributor, reports Janu- 
ary sales starting off in good shape, 
following a very satisfactory 
cember. 

The Davis-Genung Motor Com- 
pany, Stutz, De Soto and Plymouth 
dealer, reports activities since the 


first of the year as the best in sey- 


eral months. 
Gordon Campbell, 
of the Hemphill 
Willys-Overland distributor, says 
the business upturn since December 


sales manager 


20 has been very decided and that | 


“public interest in automobiles is 
getting back to normal.” 


| headed by Leo Jordan, 


stocks are described as| 
| the 


De- | 
| been 


Motor Company, | 


| organization to distribute the Gra- 


ham was recently formed here to 
replace the former distributor, W. 
C, Cole, Inc. The new firm, known 
as the Leo Jordan Company, is lo- 
cated at 250 West 29th St., and is 
with the au- 


trade for a number of 
The general sales manager 


tomobile 
years, 


|is J. R. Cook. 


Associated dealers who will cover 
metropolitan area are: Han- 
over Sales Company, 3540 Hanover 
St.; Thomas Motor Company, 3400 
Gough St. and Pat Kirwan & Son, 
Catonsville. Eleven dealers have 
appointed to represent the 
Graham in Maryland. 


» 

UNITED AMERICAN BOSCH 
ADDS TWO NEW JOBBERS 
New York, Jan. 27.—The United 
American Bosch Corporation an- 
nounces the following replacement 
parts wholesaler appointments 
the Chicago branch territory: Kass 
Brothers, 11420 Michigan Ave., Chi- 
cago; 
Chicago 


The highlight 


of the 


INSPECT THESE CARS 
AT THE SHOW 
Many of the motor cars on 
display at the show carry 
Libbey-Owens-Ford Safety 
Glass as standard equip- 
ment. Inspect these cars 
and note the unusually 
high quality of their glass 
equipment. Among those 
fully or partially equipped 
with Libbey - Owens - Ford 
Safety Glass are: Packard, 
Graham, Studebaker, Reo, 
Franklin, Willys, Willys- 
Knight, and Custom Body 
creations by Dietrich and 

LeBaron. 


\ Sf 
~ 


TUNEINFLOYDGIBBONS! 
KYW 


(and other NBC Stations) 
Sunday Evenings— 


8:30—C. S. T. 
Libbey-Owens-Ford Raiio 


Program 


BOOTH 60 


CHICAGO AUTOMOBILE 


Auto 


Nearly HALF 
on display are featuring 


in | 


Bud's Auto Parts, 7127 South | 
Halsted St., 


8 


GRAHAM. PAIGE HAS 
| SHOW ‘OPEN HOUSE’ 


Chicago, Jan. 27.—The Graham- 
Paige “open house” idea, which was 
tried out successfully for the first 
|time at the New York show as a 
departure from the hotel plan of 
getting together for the transaction 
of business and holding a luncheon, 
was repeated here today at the es- 
tablishment of the Bird-Sykes Com- 
pany, distributor for this territory, 
at 2215 South Michigan Ave. 

More than 400 dealers and dis- 
tributors attended, representing 
principally the Middle West area, 
with the greatest number coming 
from the states of Illinois, Indiana, 
Wisconsin, Iowa and Missouri, 

President Joseph B. Graham and 
Secretary-Treasurer Ray A. Gra- 
ham headed the factory contingent 
for the “open house” get-together, 
Others from Detroit included F. R. 
Valpey, general sales manager, and 
C. W. Matheson, special assistant 
to Vice-president Robert C. Gra- 
ham. 

As in New York, the day wat 
given over to inspection of the new 
line of Graham car models, with 4 
luncheon and short talks on fac 
tory policies and the new product 


SHOW 


the cars 


SAFETY GLASS 


HIS year’s Automobile Show differs 
from previous shows in this vital 


point—nearly half the manufacturers 


exhibiting cars are offering something 


in addition to style, beauty, and per- 


formance. 


protection of Safety 


They are offering the vital 


Glass—the great- 


est contribution to motoring safety 


since four-wheel brakes. 


When you visit the 


Show, make it a 


point to get the facts on Libbey-Owens. 


Ford Safety Glass. 


This new glass is 


making motoring far safer than it has 


ever been before, for it frees motoring 


of its greatest peril—broken, flying 


glass, with its all too frequent toll of 


injury, disfigurement, or even worse. 


You will find cars in every price class 


offering you the protection of Libbey: 


Owens-Ford Safety 


Glass. Make sure 


the car you buy offers this vital pro- 


tection. You owe it 


your family. 


to yourself and to 


LIBBEY: OWENS: FORD 


SAFETY GLASS EXHIBIT AND DEMONSTRATION 


This exhibit offers you an unusual opportunity 
to see why Safety Glass is safer for your motor 
car. Libbey-Owens-Ford invites your inspection. 


SHOW 
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The South Perks Up 


T is encouraging these days to get an optimistic note from 
any part of the country. Such a note has just come from 
the Atlanta Constitution, which has been conducting a 
survey of business conditions in its section of the South. 
This Atlanta newspaper finds that employment is defi- 
nitely on the upturn. Many thousands of workers in Atlanta 
and its district have been called back to their jobs. The 
paper asserts that this condition is general throughout the 
South and not merely in Georgia. With the impending arrival 
of open weather a great many construction programs will get 
under way and will furnish more jobs for those who want 
to work. 

Atlanta department stores report December sales as 
being far in excess of the levels that held during the same 
month in 1929. This class of retailers also report heavier 
sales during the first ten days of January than during the 
same period last year. Employment in the department store 
field is definitely on the upward grade. 

Logically the South should be the first section to feel any 
impending revival. The weather breaks earlier here than it 
does with us in the North and West, and construction jobs 
can be started while we are still in the planning stage. 
Nevertheless, it is encouraging to get a definitely favorable 


23 


point of view from a leading newspaper in that part of| 
| 24-31—Allentown, 


the country. 


Let Us Look Abroad | 


HERE is an old saying, “You can’t be so bad off that 

somebody else isn’t worse.” Looking at some one else’s 
misery may not be the nicest sort of amusement, but to the 
man with a jot of philosophy in his make-up, seeing some 
one else worse off than himself does tend to stifle the groans 
over his own plight. 

We have been through a year of business recession. We 
have wept, at any rate many of us have, over our own sad| 
plight. We have groaned over bad business and wondered | 
whether the bottom of our world has not fallen out. 

Do you realize, readers of Automotive Daily News, that 
if England and Germany and even France had enjoyed the| 
same proportion of business that we have, they would be ask-| 
ing the world to examine the elegant business boom they were 
enjoying. Particularly is this so in the automotive field. | 

In this country during 1930 we produced and sold some- | 
thing like 3,500,000 vehicle units. This included some export 
sales, but let it go. Our population is about 120,000,000 peo- | 
ple. If England, say, had done an automotive business com- | 
paring with this, on the basis of population, it would have | 
built approximately 1,200,000 motor vehicle units. 

Why, if the British manufacturers had done that, the| 
whole kingdom would be hymning praises to whatever gods | 
may be for the arrival of a definite business boom. 

If France had built 1,000,000 motor vehicles, which| 
would be about its quota on the basis of population, it would 
consider itself on the highway to general prosperity. 

It pays sometimes to look around and see if one’s 
condition is quite as bad as he had been inclined to 
believe. 


Re-Employment 


HIS week 107,000 men are back at work in the Ford} 


plants in Detroit. 
size of Detroit, it is difficult to exaggerate. Every industry 
in Detroit, from groceries to automobiles, will feel the quick- 
ening that results from this wholesale re-employment. 

It needs only slight encouragement from fair spring 
sales to send thousands of men back to desk and bench. We 
believe that it is reasonable to hope for just this condition. 


at 


| 
| 
| 


How much this means to a city the! 


| 
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18 MANUFACTURERS 
OFFERING LIBBEY 
GLASS IN CARS 


By JOHN D. BIGGERS 
President the Libbey-Owens-Ford 
Glass Company 
The automobile industry’s alert- 
ness in keeping pace with progres- 
sive developments is receiving fresh 
illustration in the rapidly spreading 


Although this important contribu- 
tion to great guaranty of human 
safety was practically unknown a 
few years ago, approximately half 
the cars on Gisplay in the 1931 na- 
tional automobile shows are par- 
tially or wholly equipped with safe- 
ty glass. Where but one manufac- 
turer was offering it in his product 


of 1927, specifications of passenger | 
cars as late as last month included | 


it in no fewer than seventeen makes, 


'and since January 1 another prom- 


inent producer of automobiles has 
announced that safety glass will be 
available in his two lines this year. 

The treng to safety glass is one 
of the outstanding advancements of 
recent years in promoting safety in 
motoring. Certainly, it is the great- 
est contribution to safety since four- 
wheel brakes, which were introduced 
in 1923. Growing public conscious- 
ness of the peril of flying glass in 
automobile accidents has created 
such a wicespread and insistent de- 
mand for protection from this fear- 
ful menace that response to it by 
manufacturers has been exception- 
ally prompt. 

In view of the progress recorded 
in such a short space of time, it is 
safe to forecast general use of 
safety glass in the early future not 
only in passenger cars but in all 
other forms of mobile transporta- 
tion. That all buses, street cars, 
railway coaches, airplanes and other 
common carriers will be provided 
with this protection against per- 
sonal injuries is evident. Municipal, 
state and even national govern- 
ments are already requiring safety 


| COMING EVENTS 


JANUARY 
24-31—Chicago, Ill, National Automobile 
Show 


24-31—Altoona, Pa. Automobile Show at 
Jaffa Shrine Mosque. 
Pa. Automobile Show 
sponsored by Lehigh Automobile 
Trade Association. 
24-31—Cleveland. Automobile Show. 
24-31—-Washington, D. C. Automobile 
Show 
24-31—Albany, N. Y¥. Automobile Show. 
24-Feb. 1—Los Angeles. 
26-31—Springfield. Mass, Automobile Show 
26-31—Syracuse, N. ¥. Automobile Show 
at Armory. 
26-31—Portland, Maine. 
at Exposition Building. 
28-31—Harrisburg, Pa. Automobile Show. 
29-30—Grand Forks, N. D. North Dakota 
Division, Northwest Petroleum In- 
stitute meeting. 
31-Feb. 7—San Francisco, 
FEBRUARY 
31—Feb. 7—Twin Cities. Northwest 
Automobile Show, jointly spon- 
sored by St. Paul and Minneapolls at 


Jan. 


the Minnesota State Fair Grounds. | 


2- 7—Scranton, Pa. Automolile Show. 
2- 7—St. Louis. Automobile Show. 
3—Minneapolis. 
tion convention. 
7-14—Los Angeles. Automobile Salon. 
7-14—Kansas City. Automobile Show. 
9-14—St. Petersburg, Fla. Automobile 
Show at Winter Garden. 
9-14—Duluth, Minn. Twin Ports Automo- 
bile Show, held by Duluth and Su- 
perior, Wis., dealers. 
9-14—Toledo, O. Automobile 
Civic Auditorium and 
Hall 
9-14—Denver, Colo. 
11-13—Chicago, Ill. 
Mechanical 


Show at 
Exhibition 


Automobile Show. 
American Society of 
Engineers’ fue] meet- 


ing 
14-19—Indianapolis. Automobile Show at 
State Fairground. 
14-21—Trenton, N. J. Automobile Show. 
16-20—San Francisco. Society for Steel 
Treating National Western Metal 
and Machinery Exposition. 
21-28—San Francisco. Automobile Salon. 
21-2%—Quebec. Canada. Automobile Show. 
22-March 1.—Los Angeles. Pacific Coast 
Transportation. Exposition at 
Shreve Civic Auditorium. 
23-28—Des Moines, Ia. Automobile Show 
at Coliseum. 
23-28—Springfield, O. Automobile Show. 
24-26—Columbus, 0. Ohio Petroleum 
Marketers’ Association meeting. 
24-March 1—Seattle, Wash. Automebile 
Show at Civic Auditorium. 
25-Mareh 2.—Camden, N. J. Automobile 
Show 


MARCH 
6-15—Geneva, Switzerland. Eighth Swiss 
Internationa] Automobile Show. 
7-14—Breoklyn, N. ¥. Automobile Show. 
9-14—Wichita, Kan. Automobile Show at 
Forum ; 
11-13—Detroit, Mich. Michigan Oil Men's 
Association meeting. 
16-22—Leos Angeles, Cal. : 
Oil Equipment and Engineering 
Exposition. 
19-21—San Antonio, Tex. Sixteenth annual 
meeting, American Association of 
Petroleum Geologists. 
30-April 3—Indianapolis, Ind. Eighty-first 
meeting, American Chemical Society. 
MAY 


4- 9—Charlotte, N. C. Good Roads Con- 


vention. 
9-Aug. 9—Berlin, Germany. International 
Garage Exposition. 


Second Annual! 


Automobile Show. | 


Automobile Show | 


Automobile Show 


Auto Trade Associa- | 


glass installation in taxis and other 
vehicles, and extension of this salu- 
tary rule to all conveyances 
public accommodation will 
ably be demanded as the advantages 
| realized. 

Far-sighted directors of the glass 
industry’s development are awake 
| to the demands this new era will 
|}make upon their plants and are 
|}taking measures to prepare 
them. The Libbey-Owens-Ford 
Glass Company has recently made 


extensive additions to its factories | 


jand has expanded its productive 
|pose of taking care of the rapidly 
| growing demand for its safety glass. 
| However great prospective require- 
|}ments for safety glass may become 
jin the future, the glass industry 
will be prepared to meet them in 


| full as they accumulate. 


WATSON STABILATOR CO. 
BUYS SWEET & GRIGG 


Newark, N. J., Jan. 27.—The Wat- | 
son Stabilator Company of North- | 
ern New Jersey, Inc., has taken over | 
all the outstanding stock of Sweet | 


|& Grigg, Inc., 264 Central Ave.; 
|has dissolved Sweet & Grigg and is 
inow operating solely under the 
name of Watson Stabilator Com- 
pany. 

| John E. Zeller, who purchased the 
|holdings of W. A. Sweet, has been 
elected president of the Watson 
Stabilator Company, and is active- 
| ly engaged with A. F. Grigg in the 
management of the company, giv- 
jing most of his time to the super- 
vision of outside sales. Watson 
Stabilator Company is distributing 
shock absorbers, carburetors and 
batteries. 


WALKER NEW MINNEAPOLIS 
DISTRIBUTOR FOR GRAHAM 


Minneapolis, Minn., Jan. 27.—Or- 
ganization of Fred B. Walker, Inc., 
Northwest distributor for Graham 
automobiles and products, has been 
| announced by Fred B. Walker, presi- 
| dent. The company formerly was 
| known as the Graham-Paige Com- 
|} pany of Minnesota. 
| The company distributes over west- 





for | 
inevit- 


of its protection are more and more | 


for | 


vogue of safety glass for motor cars. | capacity substantially for the pur-| 


‘DIAMOND T HEAD 
CONFIDENT THAT 
SLUMP IS ENDED 


By C. A. TILT 
| President Diamond T Motor Car Co, 

We were more than gratified at 
the general interest shown by deal- 
|}€rs and operators during the New 
| York automobile show. As a matter 
| of fact, we found a greater interest 
than at any previous motor show 
for many years. We feel that this 
same interest will be exhibited dur- 
ing the Chicago show and that it in- 
dicates a general awakening among 
| the buyers and portends well for the 
| future. 
| Our new one-ton model, listing at 
| $695 factory, was enthusiastically 
received not only by our own dealer 
| organization but by all who saw it. 
| We have already closed many dealer 
contracts on the strength of this 
model, and liberal orders have al- 
ready been placed for immediate de- 
livery. 

Our general business for the first 
half of this month was ahead of the 
same period last year. We feel that 
| the corner has been turned and 

that business is definitely on the 
upgrade. 


WISCONSIN A. T. A. ELECTS 
FRINT, MILWAUKEE, LEADER 
Fond du Las, Wis., Jan. 27.—Leslie 

D. Frint, Milwaukee, has been named 

presiadent of the Wisconsin Auto- 

motive Trades Association to suc- 
ceed Frank E. Morgan, Wausau. Mr, 

Frint is the president and secretary 

of the Frint Motor Car Company, 

Oldsmobile distributor. Other of- 

ficers elected are H. D. Treleven, 

Fond du Lac; A. L. Moll, La Crosse, 

and Frank Bogda, Green Bay, vice- 

presidents; Ralph Hult, Madison, 
secretary, and George Sance, Nee- 
nah, treasurer. 


ern Wisconsin, Minnesota, North 
Dakota, eastern Montana and South 
Dakota. Headquarters will be main- 
'tained in Minneapolis. 


ECONOMY 


Textolite timing gears give: 


1. Maintained 


timing 


accurate 


2. Lasting quietness 


3. Long life 


4. Ease of installation 


5. No adjustments 


to users 


6. Minimum 


inertia 


bills 


weight and 


All of these advantages for the 
lowest initial cost. Good engi- 
neering gets its results for the 


least monev. 


GENERAL ELECTRIC 


ON 


IN THE 


EVENING 


JOIN US 


GENERAL E 


PROGRAM, 
A NATION-WIDE 


830-79 


BROADGAST EVERY SATURDAY 


N. B. CC. NETWORK 


LECTRIC 
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Cleveland Dealers Noting 
Surprising Improvement IN CHICAGO CLIMB 


CLEVELAND, Jan. 
the Cleveland district generally are 
noting a marked improvement in 
business, an improvement which in 
many cases is little short of surpris- 
ing, especially as January usually is 
rated as a slow month for automo- 
bile sales. 

Gains still are irregular with sell- 
ers who have recently 


new models and lower prices bene- | 
However, improve- | 
is widespread. | 


fiting the most. 
ment in sentiment 
There is no lack 
a change for the 
way. 


of evidence that 
better is 


in the situation,” says H. C. Fauble, 


director of sales for the E. J. Arn-| 


Stine Company, distributor of 
Studebaker cars. “Buying 


picked up within the past ten days. 


Everyone seems to be much more | 
receiving more | 


optimistic. We are 
inquiries. More people are coming 
into our showrooms. 
showing more interest in every way. 
Dealers are very much encouraged. 
Total January business will show a 
great advance over 


ary, One year ago.” 


Lower ,prices on new models and | 
improved designs providing greater | 
dollar value, dealers say, have con- | 


tributed tremendously to a revival 
of buying interest. Moreover, buy- 
ers appear 
accept reasonable prices for their 
old cars on trade-in sales. 


also has demonstrated that a con- 
Siderable number of buyers have 
the money with which to buy. 

More than ever they 
convinced that they can get bar- 
gains in dollar value. 
dealers are not able to make 
mediate sales they 
the signs of a change in sentiment. 
But they are actually making many 
Sales and they expect current in- 
quiries to develop additional sales. 

“A buying trend is on,” declared 
H. B. Gates, 
Auburn Motor’ Sales 
northern Ohio distributor 
burn and Cord cars. 
fied that conditions will 
to improve. 
value—and they are getting 
They have the money. Our special 
used car sale last month proved 
that. We do not look for a boom, 
but we do look for very satisfac- 
tory business in 1931 and, 
are already beginning to get it.” 

I. J. Messenger, general manager 
of the BR. J. 
distributor of Hudson and Essex 
cars, also testifies to a change in} 
sentiment and an increase in inter- 
est which have appeared in the pic- 
ture during the past few weeks, al- 
though as yet not all of this im- 
provement has been reflected in 
Sales 


im- 


Company, 
of Au- 


“More people are coming into the | 


salesroom,” Mr. Messenger. 
“Some say 
in the spring 
now Present values are helping | 
them to make quicker decisions.” 
The Lake City 
Olds and Viking dealer, 
ienced a good pick-up in business so 
far in January, and right now has a 


says 


busy organization—busy in making | 


deliveries and in the service depart- 
ment, too, says R. D. Waterhouse, in 
charge of sales. 


“We are doing more business than | 


Water- 
a 


says Mr. 
been 


in three months,” 
house. “There has 
change in sentiment. 
situation getiing 
day.” 

Few dealer organizations in north- 


is better -every 


that of the A. L. Englander Motor 
Company, distributor of Hupmobiles. 
R. R. Roberts, sales manager, esti- 
mates that January business will 


show 4 gain of 200 to 300 per cent/| 
ago, | 
the month to| 


for 
records for 


over that January a year 
based on 
date. 
“We are very optimistic,” says Mr. 
Roberts, “but we are not kidding) 
ourselves. Our business is going | 
along fine and we believe it will 
graudally get better even though we 


may not have a record year in 1931. ed 


A most important factor in remov- 
ing buyers’ hesitation, Mr. Roberts 
believes, is the recent agreement at 
the New York show of automobile 


27.—Automo- | 
bile distributors and dealers in| 


announced | 


under | 


“We have found a decided change | 


has | 


People are} 


that of Janu-| 


to be more willing to | 


Many a| 
dealer during the past few weeks | 


are now} 
Even where | 


are elated at} 


sales manager of the | 


“T am satis- | 
continue | 
People are looking for | 
it. | 


in fact, | 


Schmunk Company, | 


they are going to buy} 
and some are buying | 


Sales Company, | 
has exper- | 


real | 
The used car | 


all sales not to show 
More- 


per cent. of 
new models again this year. 


lover the used car situation is aman 


hand. Stocks are 
trade-in allowances are down to 
lreasonable figures and _ traded-in 
cars are moving steadily at right 
prices, he says 

Retail business of the 
Motor Sales Company in 
| will run around 150 per cent. 


| better in 


January 


| that for the corresponding month of 
last year, Bruce E. Adams, 
manager for the manufacturing 
company, estimates. Sales for the 
first half of January have shown 
| about a 60 per cent. increase 
deliveries a 40 per cent. gain. 
company's _§ five northern Ohio 
branches in Akron, Canton, Colum- 
bus and Toledo, he believes, will 


|} ness this month than a year ago. 

“There is a feeling in the air that 
things are loosening up,” says Mr. 
| Adams. “We have sold nearly as 
many cars in half of this month as 
in the entire month last January.” 

The recent return to work of sev- 
eral thousand men in the Cleveland 
district helps to account for a sharp 
| increase in sales of new Ford cars, 
believes Bert W. Kemmerling of 
Bert W. Kemmerling, Inc., Ford 
dealer, 
in the first half of this month as 
in all of Decemebr. Used cars, on 
the other hand, are slightly less 
|} active, following an unusually ac- 
tive business in December, when 
more used cars were sold than in 
six months. New car sales, 
| Kemmerling estimates, are up 50 
| per cent. and used car sales down | 
about 50 per cent., the rise in new} 
| car business, of course, being of pri- 
mary importance and representing | 
much the greater dollar value. 

Sales of the Downtown Chevrolet 
Inc., with January little 
half over, already were 
ahead of those for all of December, 
said H. C. Hager, sales manager, 
who added, “We are very well satis- 
| fied that substantial 
|} in business now is under way.” 
those who are 
employed have been accumulating 
savings and need only 
vinced that reviving industrial activ- 
ity heralds better times in order 
place orders for new cars. 


INTERNATIONAL EXHIBIT 





| Motors, 
|more than 


| declared 


Evansville, Ind., Jan. 27.—A 
tor truck show, featuring all the 
|models of the International line 
jranging from the *-ton to 5-ton 
| capacity type, will be held here 
February 9 and 10 at the 
| tional sales 
| ters, Illinois and Garvin Streets, 
dealers of southern Indiana and 
Illinois and western Kentucky, A. E. 
| Weller, assistant local manage 
| nounced. 

A cutaway chassis 
of the A-5 six-cylinder speed truck 
|talks by an International factory 
representative from Chicago. 
tion picture films will depict 
International industry at work. 


the 


PIONEER TRACTOR SALES 


Milwaukee, Wis., Jan. 27. 
sales of the Pioneer Manufacturing 
Company were greater during 1930 


organized in 1917, according to H. E. 
| Welbourne, president. 


low, | 


Cadillac | 


| SALES OF TRUCKS 





| Dealers Expect 1931 to 
Be Entirely 
Satisfactory 


or 


_i— 


CHICAGO, Jan, Judging from 
sales closed and the large num- 


| ber of interested prospects who have 


above | 


branch | 


and | 
The | 


average 60 to 70 per cent. more busi- | 


who reports as many sales | 





Mr. | 


improvement | 
He | 
regularly 
to be con-| 


to | 


AT EVANSVILLE FEB. 9-10| 


mo- | 


Interna- | 
and service headquar- | 
for | 
r, an- | 
demonstration | 
will be featured, in conjunction with | 


Mo- | 


DURING 1930 SET RECORD 


Tractor | 


than at any time since the firm was | 


Inquiries and bookings since Jan- | 


uary 1 exceed those on hand 
| pany is looking forward to a con- 
| stantly good year, Mr. 
said. 
during 1931 are now under way. 
Officers of the company 
Mr. Welbourne are Allen Hoffman, 
vice-president; Otto Kapke, secre- 
tary, and Fred Pfiefer, treasurer. 


WILL REROUTE TEN BUSES 
| Trenton, N. J., Jan. 27.—The 
| Public Service Interstate Trans- 
portation Company today has been 
lgiven permission by the Public Util- 
ities Commission to reroute ten 
buses on its Philadelphia-Camden- 
National Park route to operate 
through Gloucester, Brooklawn ond 


manufacturers representing about 90 Westville. 


on | 


ern Obio are more optimistic than! the same date of 1929, and the com- | 


Welbourne | 
Plans for another plant unit | 


besides | 


| 


come into the market since the 
dawn of 1931, this year will be en- 


| tirely satisfactory to Chicago truck 


dealers, a survey reveals. 

For one thing, leaders express the 
opinion that the motor truck as a 
vehicle of commercial transportation 
is gaining ground. Its possibilities 
in the Chicago territory are becom- 
ing better appreciated and more 


widely utilized, not only in local 
service but also for 
inter-state hauling. The contention 


of the distribuetors is backed by the | 


observation that the highways lead- 
ing in and out of the city are stead- | 
ily becoming more thickly dotted 
with motor trucks 
every variety of commodities. 

The logical spokesman for the 
trade here is H. C. Allison, president 
of the Motor Truck Distributors 
Association of Illinois, with head- 
quarters in Chicago. Mr. Allison is 
also president of the Sterling Motor 
Truck Company of Illinois. 

“We had expected a sharp re- 
newal of activity during January 
and were not disappointed,” said 
Mr. Allison. “This is the month 
when big corporations come into the 
market on a large scale for their 
annual truck requirements. It is 
particularly pleasing also that other 
users besides _the big fleet owners 


successful 

in this business 
of selling cars, 
an automobile 

dealer 

must get 

the facts 

and face them. 
That's another 
activity in which 
we help 

our dealers. 


OAKLAND 8 
PONTIAC 6 


Oakland Motor Car Co 
Pontiac, Mich. 
Division of General Motors 


Maki: nds 
“aad binning rnp 


| “There is no question : 
| that more 


inter-city and | 


Thave started figuring on new trucks. 

in my mind 
| 
| 


activity is in evidence 
right now than at any time in the 
past six months. Business in view 
which we expect to close within the 
next ninety days should almost 
equal the 1930 total. 

“I have talked with other motur 
truck distributors in Chicago and 


| find that their tone is one of opti- 


misim. For the most part their en- 
| thusiasm equals mine.” 
| B. P, Bates, manager of the local 
'corporation sales division for the} 
Diamond T Motor Truck Company | 
and formerly branch manager, gave | 
a report that dovetailed with Mr. 
Allison’s. 

“Things have opened up here,” 
Stated Mr. Bates. “There is no 
question about that. We have never 
before been so cheerful over the out- 
look at this time of the year. Of 
course, with us a great added ad- 
| vantage is our invasion of the low- 
priced field with the new one-ton 
| model listing at $695 for the chassis. 
We are confident that we will sell 
many more units than last year and 
| this applies to increases in sales of 
;}each of our models. The business 
must be gone after, and we are pre- 
| pared to put forth plenty of energy 





in that direction.” 
One of the hopeful signs from the 


transporting | 


standpoint of the truck distribu- 
tors and dealers is the recent move 
whereby legislative matters are 
now directed by the Illinois Manu- 
facturers Association, a powerful 
organization in Chicago. Through 
this arrangement, which has the en- 
dorsement of the truck distribu- 
tors association, it is felt that con- 
fidence will be restored among users 
who had hesitated in their pur- 
chases because they feared unfair 
legislation and exorbitant taxation 
would be shouldered upon their 
vehicles. 

Restoration of confidence among 
users along these lines is coupled 
with their realization that their 
trucks are not any younger; in fact, 
are in many cases a liability 
through decrepid condition, and 
need replacing badly. This replace- 
ment market is being covered in a 
vigorous manner by salesmen, along 
opened up to motor truck opera- 
with educational efforts tending to 
emphasize the widening field of 
uses and territory that have been 
tors. 


NEW TRUCKING CONCERN 

Newark, N. J., Jan. 27.—The 
Fischer Trucking Company has 
been organized here by Laurence N. 
Rosenbaum, Abe D. Greenstein and 
Leslie E. Rosenfeld, Newark. 


JOBBERS 
and DEALERS... 


Here’s 


That Will Bring You 


a Fast Moving Product 


Big 


Profits in 1931! 


CAMPBELL’S 


The kliminator 


of Friction 


LU-BRI-CANT 


and the 


Solution of Upper Cylinder Lubrication 


Heretofore, there has been nothing on the market to give 


upper cylinder lubrication. 


Lu-Bri-Cant 
everywhere 


New 


is proving a 


York. The 


Show in 


That is why Campbell’s 
sensation among motorists 


It amazed the crowds at the Automobile 


demand for it is increasing 


daily. Now is the time for jobbers and dealers to secure 


franchise. 
today 
and our 


attractive 
open. Write 
Lu-Bri-Cant 


our 
for 





This Packard, using Campbell’s Lu-Bri-Cant, 
5,000 miles without hood, radiator or 


driven over 
This and similar tests prove 


Desirable territories are 
full 


proposition, 


still 


information regarding 


4 
i 
i 


has been 
, 


fan. 
conclusively how Campbell’s 


Lu-Bri-Cant improves engine performance. 


CAMPBELL LU 


351 VERONA AVENUE 


-BRI-CANT CO. 


NEWARK, N. J. 











AUTOMOTIVE DAILY NEWS, WEDNESDAY, JANUARY 28, 1931 
————————————————————_______§______., — 





Thousands of heavy taxicabs—travelling hun- 
dreds of thousands of miles—over all kinds of 
roads—at all speeds—under every weather con- 
dition—and not a sign of shock absorber trouble! 


That’s the record made by Gabriel-equipped 
taxicab fleets in Chicago, New York, Phila- 
delphia, Cleveland, and many other cities. 


There could be no more exacting test of shock 


absorber performance. 


Gabriel Triple HydraulicShock A bsorbersstand 


GABRIEL 





oneness o greren rer gres ee Saenanlinaeeeieneneaia 
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THAT STANDS THE GAFF 


the gaff of hard usage—even abuse—on the 
heaviest taxicabs in severest 24 hour service. 


| A 
And service managers are unanimous in saying 32 0 


that Gabriel-equipped cabs have the lowest of all independent manufac- 
turers of American passenger 


maintenance costs and the least lost time. cars and manyleading foreign 
cars factory equip with 
As a manufacturer or dealer, you'll agree that Gabriel Triple Hydraulic 


. Shock Absorbers. And th 
the shock absorber that stands up and delivers ee oe 


a comfortable ride in such service will perform using greater riding comfort 
cos as a leading sales argument. 
on any car under any conditions. 


THE GABRIEL COMPANY 
1404 East 40th Street 3: Cleveland, Ohio 


I PLE HYDRAULIC 
SHOCK ABSORBER S 





DRAFT DEFLECTOR 
DISPLAYED BY DOLE 
AT CHICAGO SHOW 


Chicago, Jan. 27.—Considerable 
interest is being shown in the ex- 
hibit here of the new Dole draft 
deflectors designed and manufac- 
tured by the Dole Valve Company, 
Chicago, for use on convertible as 
well as closed cars. 

Officials at the Dole exhibit de- 
clare that the increasing use of 
automobiles during the winter plus 
the growing popularity of converti- 

le models has resulted in a sharp 
increase in the demand for these 
deflectors, which are claimed to 
permit a more nearly perfect ven- 
tilation of closed cars without ob- 
jectionable drafts. 

All models of the deflector have 
been improved. In each case, it is 
stated they follow the body lines 
closely and adhere strictly to the 
shapes of the window reveals. The 
shatter-proof glass incorporates the 
weather proof seal feature, the 
latest development of the glass 
manufacturer. 

Notches are omitted in the glass 
used on the new models, while a 
new pivotal arrangement eliminates 


* 
a Notable Advance 
Kiiticient Lubrication” 


* 


any possibility of breakage in in- | 
stallation and adds new strength to | 
the deflector, it is claimed. 

The deflectors may be installed 
without drilling or tapping. They | 
are priced from $12.50 per pair. 


WESTINGHOUSE VETERANS 
WILL MEET ON FEB. 7 | 

Newark, N. J., Jan A total of | 
7,567 years of employment with the 
Westinghouse Electric and Manu- 
facturing Company will be repre- 
sented in the length of service of 
the 281 members of the Newark | 
Chapter of the Veteran Employees’ 
Association of the company, who 
will meet February 7 in the Down 
Town Club for their eighth annual 
banquet. Included are _ seventeen 
women. Executives to be inducted | 
are: E. B. Speicher, president; S. A. 
Berger, vice-president; R. E. Dob- | 
bins, secretary; William Bradshaw, | 
treasurer; George McCullough, E. H. | 
Vernet and William Heinz, directors. 


27 


CASE TRACTOR PLANT ADDS 
125 MEN ON SOVIET ORDER | 
Racine, Wis., Jan, 27.—The J. I.| 
Case Company plant here has added | 
125 men to its force and is now} 
operating at about 87 per cent. ca- | 
pacity with indications of an 
}turn. The Racine company is re- | 


ported to be in production of 4,000 still incomplete. 


WHEELING BUSINESS 


; sion 
for the 


| crease 


SPURS ACTIVITIES 
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OF BORG-WARNER| 


Chicago, Jan. 27.—An increase of 
18 per cent. in employment was 
reported by the Warner Gear divi- 
of Borg-Warner Corporation 
first 
previous period employment and in- 
of 60 per cent. above the 
like week of 1930 

This gain is due to the manufac- 
ture of free-wheeling 
for Fords, for 
a special building was 
in 1930. New orders have recently 
come from various Manufacturers as 


|a result of anticipation of car sales 


immediate future. 
the 


for the 


Norge Corporation, electric 


| 


| HARRISON RADIATOR 


ENGINEER ADDRESSES 
BUFFALO SECTION S.A.E. 


Buffalo, N. Y., Jan. 27—W. R. 


Ramsauer, engineer for the Harri-| 
son Radiator Corporation, was the 


chief speaker before the local chap- 


week in January, over | 


ter of the Society of Automotive 


| Engineers, at the monthly meeting 


transmis- | 
'sions, as well as the production of 


| transmissions which | 


constructed | 


refrigerator manufacturing division, | 
reports 11 per cent. increase in em- | 


ployment for the first week 
January, compared with the 
period in 1930. This increase is due 
to demands from distributors 
dealers for early seasonable 
ness. 


busi- 


with the major part of the 


in | 
like | 


and | 


of that organization in the Hotel 
Statler last week 

“The temperature of oil is affected 
by the type of radiation used, wheth- 
er water air cooled,” said Mr. 
Ramsauer. “The temperature of oil 
reduced to 170 degrees in the 
and under traffic condi- 
tions in winter, to 150 degreee* 

Marsden Ware, chairman of the 
local chapter, presided at the meet- 
ing, while Morris A. Thorne, engi- 
neer for the Pierce-Arrow Motor 
Car Company, led the discussion fol- 
lowing the address of Mr. Ram- 


sauer. 


or 


is 
summer, 


USED CAR SHOW OPENS 


Montclair, N. J., Jan. 27.—The 
tenth annual Montclair used car 


up- | tractors for the Soviet government, |show has been opened in the Pack-, 
order | ard 


Montclair Auditorium, 141 


Glenridge Ave. 


Eminent Authority 
on Motor Oils finds 
VISCO-METER “a 
Reliable and Accurate 
Guide to the Condition 
of Crankease Oil” 


Mr. Paul D. Torrey writes from actus. 
experience. As an authority on oil he 
has spared no effort to fully check all 
claims made for the Visco- Meter. 
After giving Visco-Meter a thorough 
service test on his own car for nearly 
a year, Mr. Torrey feels certain that 
the Visco-Meter is a most effective 
means of reducing the rapid motor- 
depreciation caused by faulty lubri- 


cation. 


Experience and sight-evidence con- 
stitute positive proof. The Visco- 
Meter “represents a notable advance 
in efficient lubrication” and it be- 
hooves all automobile men to verify 
our claims. Send the coupon for full 
details. Viseo-Meter Corporation, 
310 Grote Street, Buffalo, N. Y. 


Takes the Guesswork Out 


of Motor Lubrication 


/ROSS GEAR SALES 
FOR THIS MONTH 
NEAR JANUARY ’30 


Lafayette, Ind., Jan. 27. — Sales 
volume of the Ross Gear and Tool 
Company for January, 1931, totals 
approximately the same as January 
of 1930, it is reported. In the opin- 
ion of Ross officials, business has 
already improved and shows every 
|ilndication of becoming better as 
the year develops. They are grat- 
ified also by the decided trend 
toward their recently developed 
“roller-mounted” type of cam- 
and-lever steering gear. 

“Based on our own experience, to- 
gether with the first-hand reports 
we have received from other men in 
the industry, business has already 
definitely improved,” says F. F. 
Chandler, vice-president. “It is our 
confident belief that this improve- 
ment will continue at a steady and 
healthy rate during the first half 
of this year. Also that the second 
half of 1931 will be definitely bet- 
ter than the first six months. This 
is a picture that should and does 
bring satisfaction and confidence to 
all of us. 

“We are very much pleased with 
|our own business for the month of 
January. It is larger than we 
really expected and equals approxi- 
mately the business of our company 
during January of last year—which 
was at a time before the real de- 
cline had set in. We regard this 
showing as reflecting a very sound 
condition and as holding real hope 
| for developments in the months 
| ahead. 

“The one tendency in the steering 
field which is of course largest in 
our eyes is the decided trend 
toward our recently developed ‘rol- 
ler-mounted’ type of cam-and-lever 
steering gear. During last year fifty 
different manufacturers adopted 
the ‘roller-mounted’ type. This is 
a remarkable development, in our 
| opinion, and we believe that it will 
| continue. 

“In our opinion, steering has not 
| always received the careful atten- 
tion that is now being given it. 
There have been many important 
developments and improvements in 
| construction and design, but until 
/now the extreme importance of 
| steering has not been so universally 
acknowledged 

“It is probable that some of the 
other improvements have helped 
| focus attention on steering. Faster 
motors brought higher’ driving 
speeds—and the need for the easiest, 
best and most dependable steering 
was thus emphasized. Heavier traf- 
| fic, both in town and in the coun- 
| try, further stressed the need for the 
| most responsive and easiest steering. 
| Likewise, the fact that almost every 
car is driven, at times, by a woman, 
| has made easy, safe, dependable 
} steering imperative 

“Our Ross roller mounted type 
has provided a material advance in 
steering ease and dependability be- 
cause the only way to decrease the 
effort required to steer vehicles is 
to increase the overall efficiency of 
the steering mechanism. The Ross 
roller mounted type, because of its 
being mounted completely in anti- 
friction bearings, provides’ this 
greater over-all efficiency. The de- 
sign has also been very carefully 
worked out, so that when adjust- 
ments are necessary these can each 
be made independently of all other 
adjustments, and when made lost 
motion is taken up accurately with- 
}out producing any misalignment. It 
| Should also be noted that in an effi- 
cient steering gear of this sort the 
need for adjustment is slight, be- 
;} cause the friction is low and the 
| wear is small. We have, in this way, 
been able to provide for the great 
|insistent demand on the part of the 
public for easier and more depend- 
able steering.” 


BLOCH PLACED ON M. E. A. 

| EXPANSION BOARD IN WEST 
| Indianapolis, Ind., Jan. 27.—J. M. 
Bloch, head of the Gibson Company, 
| parts and supplies jobber, and the 
| Capitol Motors Company, Hupmo- 
bile distributor here, has been ap- 
pointed a member of the zone com- 
mittee of the Motor and Equipment 
Association to assist in developing 
in Michigan, Indiana and Wiscon- 
sin the nation-wide program spon- 
sored by the association to further 
better maintenance practices on the 
part of the country’s 25,000,000 car 
owners, according to word received 
here from M. E. A. headquarters. 
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SHOW EXCEED 1930 [SPARKS fom see SHOW 


(Continued from Page 2) 
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stated his opinion that the Chicago 
show is the true barometer of pros- 
pective sales of new cars for 1931.” 

Individual exhibitors are making 
better at the 
than for two years past, Mr. Reeves 
stated, according to reports reach- 
ing him. 

“Cars in the highest priced fields, 
as well as the medium and low 
price range are selling well,’ de- 
clared Mr. Reeves. 

“If business continues to increase 
throughout the week, as it bids fair 
to do, the show will be considered 
very successful and will point the 
way to an excellent production and 
Sales year in the automobile in- 
dustry.” 

Mr. Miles said: “Reports being re- 
ceived from the various exhibitors 
are encouraging. A general survey 
shows that more orders are being 
placed than in two years, and many 
more prospects are being listed.” 

“An unusually high-class crowd is 
in attendance this year. There is a 
smaller percentage of mere sight- 
seers and a larger number than 
usual of persons evidently intent 
upon buying. This is most signifi- 
cant, in my opinion, in relation to 
getting the prosperity ball rolling. 

“Exhibitors report the public to be 
in a cheerful frame of mind, eager 
to see the new improvements and 
different models offered. If this 
proves to be a ‘buying show,’ with 
many orders placed for new cars, it 
can safely be said that a generally 
good business year is ahead. 

“The New York show registered 
in a similar way, with exhibitors 
highly pleased at the sales made 
and the prospects listed. The du- 
plication of that record at the Chi- 
cago show will mean definitely that 
the ‘turn in the road’ has been 
reached and that we are on the 
straightaway for better times.” 

Since the first stripped chassis 
made its appearance at a national 
automobile show some years ago, 
this feature has always been a spe- 
cial magnet for the crowds in at- 
tendance. The current exposition is 
no exception. That the manufac- 
turers appreciate the drawing power 
of stripped chassis, cutaway or 
otherwise, is evidenced by the fact 
that virtually every exhibit has one, 
and in each instance it is finished 
in attractive style, with most of the 
chassis kept constantly moving and 
a lecturer on hand to explain the 
design, construction and materials 
to onlookers. Whether mechanically 
minded or not, the show goers are 
displaying an intense interest in 
the new engineering improvements 
on view. 

Exhibitors of trucks, taxicabs, ac- 
cessories and shop equipment ex- 
pressed the same sentiments of sat- 
isfaction over results thus far as 
did the car manufacturers and deal- 
ers. All are coming in for plenty 
of attention, even though the shop 
equipment section is primarily a 
trade show, being open to the pub- | 
lic only in the late afternoon and 
evening, starting at 5 o’clock. 

The special shows in the down- | 
town hotels, including the General | 
Motors display in the Stevens, | 
Chrysler in the Congress and Willys- 
Overland in the Sherman and Pal- | 
mer House, are experiencing an at- 
tendance that is at least equa] to 
last year, while the same story comes 


sales records 


from the Ford show, being staged | 


at the 13lst Regiment Armory. 


COLUMBUS AUTO PARTS 
INCREASES OUTPUT OF 
AUTOCENTRIC TIE ROD 


Columbus, O., Jan. 27.—The Auto- 
centric tie rod recently announced 
by the Columbus Auto Parts Coms 
pany, a division of Electric Auto- 
Lite, eliminates, it is claimed, shinf- 
my, rattling of steering connections 
and the danger attendant on loose 
steering parts. Hardened steel sleeves 
or wedges which surround the ball 
incorporated in the design auto- 
matically adjust themselves to com- 
pensate for wear. 

The manufacturers report that 
production has been increasec since 
the recent introduction of the new 
tie rod because of its favorable re- 


ception. 


show | 


from being a synthetic 
preaches. 


LFRED REEVES, gene 
Automobile Chamber < 


optimist—he practices 


f Commerce, 


what he 


* 
ral manager National 


guest of 


of the 


was a 


honor at both the Pierce-Arrow luncheon and the Studebaker 


| banquet. 
At the former 


| tion declaring that he had detected a note of cheer 
“That now the automobile indus- 


|is happening at the shows: 


he contributed his bit to the conversa- | 


in what 


‘try for the first time has the general approval of all busi- 


|ness as the one industry the 
upon. When the automobile 
affected.” 


is dependent 
one is 


whole country 
industry is sick every 


Continuing his talk, Reeves commented on the approval 
of the one-time model announcement plan by the N. A. C. C. 


and referred to the fact that Buick, 


announced its new stuff in 


dealers there will be no model changes during 1931. 


mid-summer, has notified its 
As to 


production Reeves opined that the industry ought to turn out 
at least 4,000,000 units—perhaps more. 
oo * . 


CLEVER departure from last practice was noted at | 
banquet. 


the Studebaker 


Just before dessert 


waiters did the usual stuff—parading through the room, each 
bearing proudly the ice cream creation illuminated by elec- 
tric lights, except that this time each ice cream unit was a | 


letter, the combination spell 
perity.” 


like one of the 


ICHARD HENRY L ITT 
ductor of “Linotype or 
visited the show the other af 
Miles’ 
more to his job than writing 
Richard Henry Little 
Atkins, 


If it had been set to music 
“Tales F rom Hoffman.’ 


new and energetic press agent, 
stuff and handing out passes. | 
brought Tommy | 


a blue blooded Sealyham, 


ing “Free Wheeling to Pros-| 
it would have sounded | 


L BE, that 
Two” in the Chicago Tribune, 


‘ternoon and Dick Smith, Sam | 


discovered there was 


a dog with him, 
which the great column 


conductor parked with Dick Smith in the press room while 


Mr. 


also is doing a great job as the Coliseum press agent in the | 


opinion of the man who was 


licity expert. 
. 

B A. RUPPRECHT, div 
e Chrysler Corporation, 
from Illinois to Colorado, 
Congress Hotel exhibit. 


and Mrs. Little gave the show the once-over. 
Not only is this Dick Smith a fine dog tender, 


but he 


the Chicago show’s first pub- | 


* oY 
isional 
in charge 


sales manager 
of all the territory 


is counting the callers at the 
As proving that this year’s crop is 


running far ahead of the quota, he tells this column con- 


ductor that on Sunday ther 
Chrysler, 
as compared with 6,750 for 


Congress to look at the 
Plymouth displays, 
day last year. Just a straw 
winds are blowing. 


J 


from his colleague, Col. 


* 


IM HOULIHAN 


E. 


e were 9,514 visitors to the 
Dodge, De Soto and 
the same 
showing which way the 1931 


7 * 


¥, advertising counsel for De Vaux-Hall, is 
chuckling over the telegram Norman De Vaux received 
J. 


Hall, following a recent test 


of the new car on the Indianapolis Speedway. 


The colonel put the new 
famous brick oval, 


then wired his partner: 


car through its paces on the 
“Better brace 


the tire holders, for she begins to vibrate at eighty miles an 


hour. - 


‘DE VAUX AROUSES KEEN 
INTEREST; BOTH PUBLIC, 
‘DEALERS ARE IMPRESSED 


Chicago, IIL, 
Show Week has been a very favor- 


car, 
lobby of the Auditorium Hotel. 
|newcomer, making its show debut 
|here, has aroused a 


|part of the general public but of 
dealers as well. 

Norman De Vaux, who is in charge 
of the exhibit, informed a represen- 
tative of Automotive Daily News, 
that the dealer response has been 
more than gratifying. He has been 
busy every day and evening, prac- 
tically without let-up, interviewing 
dealers who want to take on the De 
Vaux line. 

He states that the character of 
the applicants has been especially 
good. They represent the cream of 
the dealer fraternity, he says, and 
some announcements will shortly 





be made that will contain a number’ 


Jan, 27. — Chicago | 


able period for the new De Vaux | 
which is on exhibition in the. 
This | 


remarkable | 
amount of interest, not only on the | 


of pleasant surprises as regards 
represntation for the company. 

This is particularly true in the 
Chicago territory, where some scores 
of applications have been entered. 

The company expects to be in pro- 
duction at its Grand Rapids plant 
and to begin shipping cars to deal- 
ers within a few weeks. 


‘GOODRICH ANNOUNCES 


| Akron, O., Jan. 27.—M. G. Hunt- 
| ington, formerly of the sales promo- 
tion staff of the B. F. Goodrich 
Rubber Company, has been made 
sales promotion and advertising 
j}manager of the Diamond and 
| Brunswick divisions of Goodrich, it 


| Goodrich advertising manager. 
Huntington succeeds W. P. Mar- 
|quam, who has resigned to become 
associated with the Henri, Hurst & 
McDonald Advertising Agency in 
Chicago, Il. 
NEW SERVICE STATION 

Newark, N. J., Jan. 27.—The 
Kearny Service Station, Inc., to op- 
erate a service station in this city, 
has been organized by Michael G. 
Alenick, David Bauman and Leon- 
ard M. Snyder of Newark. 





which heretofore has | 


the | 


famous column con- | 


of the! 


| NEW YORK CITY BUICK 
SALES GAIN 61% OVER 
JANUARY LAST YEAR 


27.—Buick sales 
|}in New York city are approaching 
the all-time January record, ac- 
| cording to the optimistic report re- 
ceived from the Glidden Buick Cor- 
poration. Furthermore, this corpora- 
tion states that business is notice- 
ably improving every day. More live 
| prospects are coming in to its sev- 
}eral salesrooms and general sales 
|} activity is showing marked in- 
| crease. 

It reports 61 per cent. more new 
car orders and 48 per cent. more 
used car orders the first twenty- | 
four days in January this year than 
for the same period in January, 
1930. And, what seems to be even 
| better, is the fact that it has made 
66 per cent. more new car deliveries 
}and 52 per cent. more used car de- 
| liveries than during the same time 
in January last year. This plainly 
indicates that prospects not only 
are ordering cars but have 
money to pay for them and take) 
immediate delivery. 

This is the second best 
| business during the twenty years 
the Glidden Buick Corporation has | 
sold automobiles in New York city, 
with a likelihood of exceeding all 
former January records before the 
}end of the month 


WILLYS-OVERLAND LAYS | 
‘STRESS ON COMMERCIAL 
CAR EXHIBIT AT CHICAGO 


New York, Jan 





a 





Chicago, Jan, 27. — Willys-Over- 
| land is laying considerable emphasis 
this year on its exhibits of commer- 
|eial cars. Six commercial jobs are 
on view at the Coliseum and six at 
the Sherman House. 

The Willys commercial lines con- 

sist Of two chassis, one a half ton- 
ner, and the other a ton and a half. 
| The half ton chassis lists at $395 
|and with De Luxe cab the price 
| $495. 
The half ton De Luxe pane! sedan 
fhas all the characteristics of a 
passenger car. with a space of 72 
inches behind the driver's seat. 

The ton and a half chassis lists at 
| $595. The engine has three poigt 
| suspension and a four bearing crank 
shaft. The rear axle is a full float- 
ing unit. Malleable iron spoke 
wheels are used, with 5.50 balloon 
tires in front and 32x6 high pressure 
tires in the rear. 

This ton and a half rig is offered 
with dual tires front and rear at 
$625. On this same chassis a new 
De Luxe cab may be had at $110 
list and a complete assortment of 
factory built bodies is available. 

Ward Mohun, head of the com- 
mercial car division of Willys-Over- 
land, is optimistic regarding the 
changes for commercial vehicles 
sales in 1931 

“Automobile dealers are rapidly 
becoming conscious of the fact that | 
they are sellers of transportation’ 
says Mr. Mohun. “Dealers need 
more than passenger car sales to 
meet competitive conditions today. 
They must have companion line 
Ths natura] place for them to look 
is toward the commercial vehicle 
field. 

“Here they are still selling trans- | 





HUNTINGTON PROMOTION | 


portation. Furthermore, they have 
a corps of salesmen trained to sell 
passenger cars, which can easily be 
broken in to handling commercial 
jobs. In this way, the individual 
dealer can increase his sales with- | 
out adding to his overhead, a vitally | 
important matter at the present 
time. 

“We are confident at Willys-Over- 
land that our commercial car divi- 


sion will enjoy a good year in 1931. 


January 


j at 


NASH URGES DEALERS TO 


Z ing 


s.| Until 


| tion and overcome it, there 


CHICAGO SHOW EXHIBIT 
BY OLDSMOBILE TELLS 
REAL ‘INSIDE STORY’ 


Chicago, Jan. 27.—In the Oldsmo- 
bile exhibit at the Coliseum is to be 
found probably the most complete 
cutaway chassis at the 
Show. It is so displayed that those 
who view it may see the inner work- 
ing of every mechanical part. 

The sawing process also reveals 
construction and materials, including 
even the radiator. 

A counter is placed above 
chassis display, on which are 


automobile 


the 
ar- 


} ranged a number of units, such as 
| the crankshaft, 


clutch and portions 
which a tech- 
factory dis- 


of the transmission, 
nical lecturer from the 
courses upon. 
Oldsmobile’s layout 
in number, include 
sedan in dark green, 


cars, five 
Patrician 
white 


of 
the 
with 


the } striping and natural wood wheels; 


the two-door sedan in a lighter 
green body and black upper half, 
and equipped with five wood wheels; 
the sport coupe, in tan and brown, 
with five cream colored wire wheels 
and rumble seat; the de luxe sedan, 
in black, with six cream colored 
wire wheels, and the convertible 
roadster, a snappy cream finished 
| type, with six black wire wheels 
Salesmen in the Oldsmobile booth 
j are stressing the new syncro-mesh 
transmission and lowered prices in 
their talks to prospects. They re- 
port much interest in both of these 
points, as well as the improved ap- 
pearance of the new models. 

Leading officials from the Olds- 
mobile factory will take command 
of the annual luncheon to dealers 
staged by the company tomorrow 
the Congress Hotel 


QUT ‘SELLING AMERICA 
SHORT’ AND SELL CARS 


(Continued from Page 1) 


general manager, and C. H. Bliss, 
general sales manager 

Although speaking directly to his 
own organization, Mr. Nash made 
it clear that he intended his words 


'to apply to the automobile industry 
lin general. 

“We have arrived at the point in 
business history where worry over 
what has happened in the past fif- 
teen months is entirely useless,” 
said Mr. Nash. “The fittest have 
survived in the business world to- 
day and have established a new ~ 
deal in our living and working con- 
ditions. It is up to us to discuss, 
think about and promote confidence 
in our country, our business and 
ourselves.” 

‘We have ‘sold America short’ 
enough. Confidence will cure 
us all. There are scores of instances 
that might be cited where this busi- 
ness essential is being overlooked. 
everybody wakes up to the 
situation and realizes the historical 
American ability to meet any situa- 
can be 
no real national prosperity.” 


VANE AND HOFFMAN 
TO ADDRESS M. M. T. A. 


Minneapolis, Minn., Jan. 27.—The 
annual convention of the Minneso- 


|ta Motor Trades Association will be 
|held at the Radisson Hotel, 


Febru- 
ary 3, A. N. Benson, secretary and 


We have got to work for it, but the | M@nager of the association reports, 


opportunity is there. 


cars sold this year about 20 per 


cent. of the total Willys-Overland | 
has been announced by P. J. Kelly,| sales. That is to say, we expect to|be Paul Hoffman, vice-president of 


see a commercial job for every four | 
passenger cars disposed of. 

“At the shows which we have 
already attended, notably those in 
New York and Philadelphia, we 
have found a definite buying inter- 
est and have made more actual 
sales than we anticipated. 

“This is a year when the organi- 
zation which puts in hard and in- 
telligent effort is going to be suc- 
cessful and that is just what we 
are prepared to do in the commer- 
cial division of Willys-Overland.” 


We expect to/in announcing the first meeting for 


make the volume of commercial | automobile show week, January 31 


| to February 7. 


Among the visiting speakers will 


the Studebaker Company; C. A. 
Vane, manager of the National 
Automobile Dealers Association and 
Leon Banigan and James Dalton, 
automotive magazine edittors. 


JOINS ATLANTA DEALER 


Atlanta, Ga., Jan, 27.—George M. 
| Albertson, who for a number of 
|years has been engaged in the au- 
|tomobile business in West Palm 
Beach, Fla. has been appointed 
general manager of the Champ 
Motors, Inc., of Atlanta. 
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Marine Versus Automobile 


Engines for 


Marine Use 


By R. H. GARRISON 
Universal Motor Company 


The following is an abstract of a 
paper presented before the annual 
meeting of the Society of Automo- 
tive Engineers, which was held last 
week in Detroit: 

The work of a engine 
practically at constant full load 


contrasted with the automobile en- 
gine which operates at full load only 
a small proportion of the time. Fach 
is most satisfactory in its own field. 
The operating angle of the motor 
*yat introduces problems which are 
foreign to the automobile which 
operates on an even keel. This in- 
cludes problems of lubrication and 
cooling which are taken care of in 
the design of marine engines which 
must be considered when converting 
an automobile engine for motor 
boat use. Installing the carburetor 
at an angle is_ not difficult 
while the installation of a gear type 
water pump is likely to present a 
problem in conversion. — i 
Greater water space 1S prov ided 
in the design of the cylinder heads 
and cylinder blocks of marine en- 
gines in order to prevent clogging 
with salt deposits and to insure 
ample cooling. Some modern ma- 
rine motors employ a distribution 
plate into which the water first 
enters and from which it is carried 
by numerous brass tubes, sweated to 
the plate, to the most advantageous 
locations in the block. Provision 15 
made for the proper cooling of valve 
stems and spark plugs. For marine 
service, it is necessary to water 
jacket the exhaust manifold to pre- 
vent uneven expansion and con- 
traction, This latter detail is fre- 
quently difficult to accomplish 
when using an engine designed for 
automobile use. 

Conventional marine practice is to 
mount the flywheel forward and the 
reverse gear aft. Consequently, both 
front and rear main bearings are 
made large. These installations may 
be reversed when uSing a converted 
engine, but, in any case, the front 
bearing is subjected to a greater 
load than that for which it was or- 
iginally designed. Better bearing 
fits are required, and piston fits 
should be slightly looser for marine 
Service 
@ core print 
head studs, as used 
practice, are apt to be subject to 
leaks in marine use. Good practice 
prov des for inspection plates on one 
side of the block to permit re- 
moval of deposits from the cylinder 
block 
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the base to the crank 
use ff dowels with 
comm 


is 


marine 


and cylinder 
in automobile 


plugs 


the 
Lilt 


protection a2aln com- 
oil leaks 
engine 
cover 
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Marine 
desien onsidet 


tion 
are 
ALLO} 


given spe 
irom 

ibility Witl 

tney 


ordi- 


eneines 


Standpoii yf 


the 


acce 
light 
are uSually designed 
nary repairs can be made 
removing the engine from 
The large size marine en 
usually provided. with 
Jarge hand-hole plates in the side 
of the crank case to provide acces- 
sibility. In smaller size marine en- 
gines, where room not available 
for large hand-hole plates, the cyl- 
inder block is usually cast separate 
from the crank case, thereby making 
it possible to change rings or pistons 
without removing the engine. 

A Split crankcase is exceedingly 
valuable from the standpoint of 
vice A split flywheel hous- 

permitting the removal of the 
vu base without removing the fly- 
wheel, provisions for removing tap- 
pets through the valve compartment 
and accessibility to the oil pump are 
examples of features usually found 
in modern marine motors which are 
not provided in the converted engine. 

A variety of types of marine en- 


exception ol engines 


90 Liat 
without 
the bed 
gines are 


suflicient 


1S 


sel cost 


1g 


| are 


gines are designed for different 
purposes 

The runabout requires a _ light- 
weight, high-speed engine. Although 


low-speed performance is desirable, 


| it is not essential, so the marine en- 


gineer has the opportunity to design 
his engine expressly for high-speed, 
full-throttle operation; whereas the 
automobile engineer, designing only 
for car service, is limited by produc- 
tion cost, and also must compron,;ise 
in compression ratio, size of mani- 
fold, cam design, flywheel weight, 
etc., in order to provide good, slow- 
speed performance. The marine 
runabout engine has a further ad- 
vantage in weight, as it can be 
made lighter by making the crank 
case out of aluminum, a procedure 
which is impossible in the ordinary 
monoblock construction used in the 
car motor. 

The other extreme is the work- 
boat or heavy cruiser, which can 
be powered more economically by a 
slow turning engine using a large 
propeller, i. e., 700 to 800 r. p. m. 
Here again the car motor is at a 


| 


disadvantage because it was not de- 


Signed to work at full throttle at 
such low r. p. m. 

The marine engine manufacturer 
may take care of quite a variety of 
operating requirements with one 
engine, by making it into several 
models, by using different heads, 
cam shafts, manifolds, carburetors, 
valve settings, etc. 

A few companies have been able 
to take care of quite a variety of 
operating conditions by devoloping 
Silent reduction drives, supplying 
these in different ratios, thereby 
permitting taking care of a variety 
of different conditions with 
Same engine. 

When the boat is riding a storm, 
he propeller is out of the water one 
moni®nt with the engine racing; 
the next moment the boat drops oft 
the wave and the propeller is thrust 
back into the water, throwing a 
terrific strain and thrust on the 
engine. For this reason marine en- 
gines are provided with numerous 
hold-down bolts; whereas many 
converted jobs are installed on only 
four supports and in many cases 
the size of the holes are inadequate 
to take the terrific thrust which 
causes these bolts to weave in the 
wood bed and finally become so 
loose that the engine must be re- 
instalied 

A correct twin-screw installation 
requires one true right-hand and 
one true left-hand engine, and since 
i1utomobile engines are not made in 
both true rights and true lefts, it is 
impossible to converted engines 
if One desires correct twin-screw 
installation. compromises 
have been tried by reversing the 

on engine, but this is so 
l makeshift that few 
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FITZ GIBBON & CRISP 
GET ORDERS FOR 204 
COVERED TRUCK BODIES 


Trenton, N. J., Jan. 27.—Deliveries 


ol covered trucks for 


being made by Fitz Gibbon 
Inc. of this 
New York 


Trenton 


are now 


city, to the 
These 


firm, 


W 


Cri 
Lrisp 


City of bodies, 


the are 


developed by 


made here and mounted on 


Autocar 


being 


five-ton truck chassis, 
The 


its 


working 


bodies 


[Trenton firm is now 


of these 
This order was 
204 New York uses 2,000 
ash conveyors and the municipal- 
ity is planning to install new ones 
this year. Incidentally the bodies 
lifted for 
Trenton rotary hoist. 


initial order 


New 


on 


for York city. 


f 


Io1 units 


the | 
| a 


| 


ash gathering | 


jin lacquer, 


la recess 


{ tion 


|} treme 


JOINS DURANT 


ROBERT J. JACK, whose ap- 

pointment as chief engineer of 

Durant Motors was announced 

yesterday in the Automotive Daily 
News 


NATIONAL STEEL ADDS 
NEW BUILDING AND 
EQUIPMENT 


National Steel Products Company, 
Kansas City, Mo., has completed a 
new building, 125 feet long by 50 
feet wide, of steel and glass con- 
struction. A ten-ton crane operates 
in the building and on an extension 
of the crane way, which is built 
over switch tracks for loading and 
unloading cars. 

New machinery has been installed 
to speed up production. It includes 
a Cincinnati press brake, 190 series; 
Pels heavy-duty combination 
punch, and a new high-speed 
Hendey lathe. 


Fitzjohn Manufacturing Company, 
Muskegon, Mich., just com- 
pleted a club coach or lounge body 
210-inch wheel- 


has 


for ona 


mounting 
The body is made of 


finished 


base chassis. 


14 aluminum, 


sheet 
At the rear of the body 


gauge 
provided for enclosing 
The forward por- 
with 


ls 


two Spare tires. 
of 


treated 


covered 
the 


the roof is 
ex- 


18 


canvas, while 
portion of the top deck 
with formed Sheet alumi- 
A polished duralumin ladder 
gives access to the baggage well 
and roof, Railway type marker 
lights and a combination tail and 
stop light with arrow directional 


raw 


covered 
num, 


unloading by the indicators are mounted at the rear. 


The driver’s compartment is prac- 
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Production -- Engineering -- Factory 
| ‘Walcott Introduces New 


Transcribing Instrument 


WALCOTT transcribing instrument 


(left) used in conjunction with 


knee-type milling machine 


Walcott Machine Company, Jack- 
son, Mich., has introduced a tran- 
'scribing instrument which is de- 
signed to convert any vertical type 


milling machine into a die-sinking | 
| vided for locking the vertical slide, 


machine. 
Features of the machine include 
signal lights connected with the fol- 


low button, for the guidance of the 
operator. A wheel is provided for 
movement of the instrument arm on 
the horizontal slide, as well as a 
second wheel provided for control- 
ing the vertical movement of the 
instrument arm. Three corner 
screws are incorporated for leveling 


INTERIOR of Fitzjohn club coach 


tically separated from the passen- 


ger compartment. The doorway is 


provided with type curtains 
The driver’s seat is adjustable 

The seating equipment is unusual, 
All chairs are of individual divan 
type, placed side by side, with deep 
spring construction and individual 
down-filled cushions and backs up- 
holstered in Chase emerald green 
; figured Moravia mohair. The cush- 
ions are twenty inches wide In- 
dividual arm rests are provided. The 
floor is covered with heavy carpet 
protected by an ozite pad 

Illumination is provided by three 
|dome lights and by lighting fixtures 
in combination with a _ mirror 
|}mounted on each window post. 

The windows are shaded by roll- 
‘type fabric curtains with drapes 


draw 


the machine. Releasing all three 
screws lowers the instrument on 
ball-bearing casters, which permié 
it to be rolled from one milling ma- 
chine to another. Levers are pro- 


while a clamp permits locking the 
column in the base and swinging 
the arm clear when not 1n use. 

The accompanying illustration 
shows the instrument in use with 
a knee-type milling machine. When 
used with milling machines which 
have a vertical head movement the 
base is discarded and the instru- 
ment is mounted on the vertical 
head. 


and 


the curtain 


proviced for rear 
skylights. 
Overhead inside luggage lofts are 
provided on both sides of the body. 
The emergency door located 
over the wheelhousing. 
Shatterproof glass is used through- 
out, including two skylights and 
slanting non-glare windshield. 
Equipment incluces a radio, two 
large mirrors of shatterproof glass, 
writing table and desk lamp, with 
writing material, including fountain 
pen, folding card table, two chro- 
mium plated smokadors, Kyzor hot 
air heating system, a rear exhaust 
fan, four electric fans, water cooler 
and sanitary cup cointainer. Other 
equipment includes an interior sun- 
visor, polished aluminum grab 
handles, Strombos air horn and 
two electric windshield wipers. 


is 





N. A. D. A. Hails 4,000,000 
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Sales Forecast for 1931 


(Continued from Page 1) 


increasing production, following | 
which an off year ensued. 

He stated that although the de- 
pression of 1930 was the second 
worst in the history of the country, 
being surpassed only by that of 
1920-1921, the bottom has already 
been reached, and he is confident 
that as was the case in the other 
great slump, the automobile indus- 
try will be the first to emerge and, 
because of its power, will carry 
business as a whole along with it. 

Today's sessions included several 
important discussions of various 
parts of the dealers’ business, spe- 
cializing particularly on the matter 
of service as given by the dealer, 
as against that of the super-service 
station, and concluded with a ban- 
quet tonight in the Red Lacquer 
Room of the Palmer House. 


One of the most stimulating fea- 
tures of yesterday's meeting was an 
address by Frank G. Browne of 
Winona, Minn., formerly connected 
with the Willys-Overland factory, in | 
which he described the workings of 
the so-called “Winona used car” 
plan. 

While Mr. Browne stated at the 
outset that his idea, which has been 
in operation for over one year, and 
is now being used in three other 
districts, was not a cure-all for 
every ill which has faced the dealer 
in the past, he believed that it had 
served to place the dealer's busi- 
ness on a sounder basis, both with 
the public, including new and used- 
car buyers, and with the banks, who, 
under this system, are more anxious 
to finance the automobile dealer 
than they have been heretofore. 

Mr. Browne said that inasmuch as 
statistics have shown that for every 
new car sold there are an average 
of two and one-half used car sales 
made as a result, the dealer has now 
begun to realize that 70 per Cent. of 
his sales effort is occupied with the 
work of vending used automobiles, 
and that three great evils have ex- 
isted in this connection. 

First, overbidding for used cars in 
new car sales; second, overselling of 
used cars, thus detracting from thé 
part of the business which should 
occupy the dealer most of the time, | 
that of making new car sales, and, | 
third, unloading used cars on un- 
sound terms in an attempt to dis-,| 
pose of the stock on hand. | 

“Some time ago, Mr. Browne con- 
tinued, “the Winona dealers and 
bankers were called together and 
formed a corporation, not for profit, 
but for the sole purpose of apprais- 
ing and selling used cars; the stock 
in the corporation to be owned by 
the various dealers, and the bank- 
ers to have a voice in the manage- 
ment of the business Each used 
car that is brought to a Winona 
Gealer to be traded in for a new 
model is at once sent to the main 
establishment for appraisal by the 
corporation's expert appraisers, and 
the figure placed on that car is the 
amount that would be allowed on 
any new car of any of the member 
dealers. 

“When the car is turned in, it 
at once sold to the used-car corpo- 
ration at 10 per cent. less than the 
amount which was allowed by the 
dealer, and of this 90 per cent., 
nearly one-half is paid the dealer 
immediately in cash advanced by} 
the banks, the balance to be paid 
when the corporation is able.” 

This method eliminates many of 
the great evils that are now facing 
the dealer, particularly by permit- 
ting him to devote his full efforts 
to the sale of new automobiles, se- 
cure in the knowledge that no mat- 
ter where his customer may go, he 
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e new TELOFLASH | 
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at a glance Ter- 
Yale Mfg. 


AGENTS wanted for th 
spark plug Ready 
flects firing in engine 
ritory going fast. Write today. 
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'the viscosity of oil or other liguid 


will get the same amount for his old 
car. 

Provision is made, Mr. Browne 
said, for the disposition of dis- 
tressed cars and junk. The results 
were shown when he stated that 
Winona dealers had sold practically 
as Many new cars in 1930 as they 
did in 1929, yet in that year, pre- 
vious to the beginning of this plan, 
they found themselves with 360 
used cars on hand, as compared 
with only 80 in the stock of the 
organization at the conclusion of 
1930, and it was found that the cost 
of selling the 1,160 used cars by the 
corporation was only 40 per cent. of 
that of the previous year, exclusive 
of 1929 losses through over-allow- 
ances. 

When asked as to the attitude of 
the manufacturers toward the plan, 
he stated that it was one of “pas- | 
sive consent.” 

Owing to the illness of George 

Wray, acting president, the 
meetings were presided over by C. 
A. Vane, general manager of the 
N. A. D. A. 

Prior to yesterday's session sev- 
eral members of the association 
gave their views on the new unified 
announcement plan this morning, 
stating that “it is the first official | 
recognition of the dealer's rights by 
the manufacturers in the history of 
the industry.” | 

New officers elected for 1931 are 
as follows: Frank Edwards, Dodge 
dealer, Milwaukee, Wis., president; 
George D. Wray, Chrysler dealer, | 
Shreveport, La., first vice-president; | 
Flores Nagelvoort, Cadillac-La Salle | 
dealer, Seattle, Wash., second vice- 
president; F. W. A. Vesper, Oakland- 
Pontiac dealer, St. Louis, Mo., treas- 
urers ©. A. Vane, general manage! 


VISCOMETER EXHIBIT 
ATTRACTS ATTENTION | 
od | 


Chicago, Jan. 27 
teresting special in 
nection with the Chicago show 
being made by the Viscometer Com- 
pany of Buffalo, headquarters for 
which are located at 1100-1101 Ste- 
vens Hotel. William A. Clare and 
A. B. Shultz are in charge. 

The exhibit includes the 
trial Viscometer, designed to 


-One of the in- 
exhibits con- 


1S 


indus- 
show 


materials in various industria] serv- 
ices. There is rather an amusing 
story in connection with the Gevel- 
opment of this instrument. It was 
developed in the beginning simply 
as a show exhibit, designed to catch | 
the eye by showing the principle of 
the Viscometer actually in opera- | 
tion. The little unit was shown at | 
New York, and, very much to Mr. 
Clare's surprise, he began to get re- 
quests to name a price for this in- 
strument. He manufactured a few 
of them, and the demand grew. He 
is now turning out a considerable 
number of the instruments for usé 
in widely different industrial appli- 
cations 


CONTINENTAL MOTORS 
STARTS PRODUCTION OF 
LOW PRICED AIR ENGINE | 


The Continental] | 
Company, division | 
of the Continental Motors, has] 
started production on a new low- 
priced engine, designed for automo- 
tive manufacturing methods. List 
price has been set at $540, with sub- | 
stantial reduction for quantity or-| 
ders. The company is currently 
working on orders from thirteen | 
airplane manufacturers. These are} 
trial orders for from one to six en- | 
gines. 

The new engine is a four-cylinde! 
air-cooled, L-head type. Block 
flying tests by Continental engi- 
neers give it a rating of 35 h. p. at 
500 r. p. m. Tests of gasoline con- | 
sumption indicate 15 to 30 miles on 
a gallon, depending on type of 
plane and speed. Complete power 





Detroit, Jan. 27 
Aircraft Engine 


lt 
ana 


| plant weighs 138 pounds. 


The company also has started} 
production of an improved seven- 
cylinder radial type engine develop- 
ing 165 h. p. 


OAKLAND-PONTIAC 
DEALERS AT RALLY 


(Continued from Page 1) 


in Los Angeles Iate in March, they 


will travel 15,000 miles. 

The sales presentation program 
took place on a specially assembled 
stage that was set up late Monday 
night in the main ballroom of the 
Palmer House. The program that 
Was presented to the Great Lakes 
Retail Organization in the after- 
noon embraced every’ important 
matter that enters into the success- 
ful Operation of a retail automobile 
business. It was presented in a 
series of acts, each devoted to a 
different phase of the retail auto- 
mobile business. Among the sub- 
jects that were treated by high 
factory officials, experts in their 
respective lines, were the presenta- 
tion of the new Oakland eight and 


| the new Pontiac six In an enter- 
taining movietone; the place and 
importance of accounting and man- 
agement in a retail business, the 
handling of the used car situation, 
ithe immense business of supplying 
parts and service to the hundreds 
of thousands of Oakland-Pontiac 
owners, sales promotion, the adver- 
tising program, etc. 


Various devices of the theater 
were employed to illustrate and am- 
plify the talks of the several offi- 
cials. Three thousand feet of movies 
with Western Electric sound equip- 
ment provided one of the many 
highlights of the afternoon pro- 
gram. 

Prior to the inauguration of the 
business show series in New York 
city three weeks ago, two months 
were devoted to the preparation of 
the show, which every Oakland- 


Oakland officials who assisted Mr. 
Blees with the presentation yester- 
day afternoon included: H, M, 
Stephens, Western sales manager; 
P, Wesley Combs, advertising man- 
ager; W. P. Huber, sales promotion 
manager; A. C. S, Olson, manager 
of the dealer accounting depart- 
ment; J. S. O'Rourke, parts and 
service Manager, and H. H. Good- 
rich of the sales department 

Two zone organizations were rep- 
resented at the convention—the 
Chicago zone, headed by W. J. Con- 
ners, zone manager, and the Mil- 
waukee zone, heaced by E. W. Mei- 
lon, zone Manager. 

At 6.30 in the evening, the visitors 
were guests at a banquet in the 
Same ballroom at the Palmer House, 
R. H. Grant, vice-president of Gen- 
eral Motors, was the guest speaker. 


Pontiac dealer in the country will| Talks also were given by Mr. Reuter, 


see this winter. Twelve people 
travel with the production from one 
metropolitan point to another. 


| Mr. Blees and Wade Leach, vice- 


president of the General Motors Ac- 
ceptance Corporation. 


Make This Test 


This Week 


Automotive men attending the Chicago show may 
observe that wherever there is a gathering of dealers, dis- 
tributors and other men in the trade there you will find 
Automotive Daily News. The paper is distributed each day 


in Chicago 


at show booths, conventions, dealer meetings, 


at hotels, etc. In addition to that distribution and our reg- 
ular ABC circulation, there is a large daily distribution by 
mail to those merchants who are not attending the show. 


Notice how each issue covers the news of the day thor- 
Just as those in Chicago get news, registrations, 
sales reports, etc., before they can see it in any other medium, 


oughly. 


so do thousands of others throughout the industry. 


The | 


fine, fast and complete service means high reader interest. 


Ask dealers and distributors 
THEY think of Automotive Daily News. 
Ask executives of car 


how thoroughly they read it. 
and truck manufacturers. 


you meet what 
Ask them 


You will find Automotive Daily News thoroughly 


and widely read. 


If your merchandise can be sold to fac- 


tories, distributors or dealers, your advertising should 


appear regularly in this publication. 


By means of a regular 


schedule you will get your sales story right before the eyes 
of thousands of prospects for your goods, and if your 
products are right and properly priced, you are bound to 
make added sales. 


Automotive Baily News 


WESTERN OFFICE 
Willard R. Cotton, Mer. 
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An 


IMMEDIATE HIT 
WITH BUYERS EVERYWHERE 


Retail sales of the New Oldsmobile at early season 
showings Double and Triple those of last year . 


aU : 
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The immediate hit made by the new Oldsmobile at 
early season showings throughout the country has 
proved one of the real sensations of the industry. Un- 
usual enthusiasm has been shown by the public. Crowds 
viewing the cars have been consistently large. Most 
important of all, actual retail sales have far exceeded 
those of last year for the same period. At the New 
York Show, the proportion was better than 3 to 1 over 
last year. At the Detroit Show, the gain was equally 
great. In fact, at all major points ffom which reports 
have been received, Oldsmobile retai/ sales have ex- 


ceeded those of 1930 two and three times over. 


The significance of this fact is plain. Oldsmobile is 
offering those things which buyers want in a motor car 


this year—and at a price which buyers approve. 


The new Oldsmobile is more beautiful in appearance. 
Body lines are long and low. From every angle, you 


get an impression of unusual smartness. 


Also, new features have been added to Oldsmobile’s 
dependable engine, making performance even more 
pleasing than in the past. New down-draft carburetion 
gives increased power—with higher speed and faster 


acceleration. A newly-designed crankshaft balancer 
assures unusual smoothness. And a new carburetor- 
silencer contributes to quieter operation at all speeds. 

In addition, new features provided in Oldsmobile’s 
chassis give remarkable ease of control. The famous 
Syncro-Mesh transmission eliminates gear clashing. 
Shifting is smooth and effortless. And a new Quiet 
Second Gear assures smooth, swift acceleration which 


rivals high gear performance in quietness. 


In spite of these added features, the new Oldsmobile 
is lower in price. Actual reductions range from $50.00 
to $165.00 per model. And the equivalent of further 
reductions is offered in additional equipment, includ- 
ing five wire or five demountable wood wheels, at no 
extra charge. 

Such is the product with which Olds Motor Works 
is supporting its dealers this year. Equally important, 
every Oldsmobile dealer is supported by factory-dealer 
policies that are sound, progressive and fair. If you want 
to know what these policies are, write for complete 
details to the General Sales Manager, Olds Motor 
Works, Lansing, Michigan. 
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